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1 Reason for Contribution

This contribution has been written to address questions about BCAST documents #129, #130 and #131 by France Telecom and to fulfil the related action.
2 Summary of Contribution

This contribution answers service guide elements and attributes related questions by France Telecom. Comments by France Telecom in blue.
3 Detailed Proposal

1. OMA-BCAST-2005-0129

1.1 $5.2.2.7: Access 

Comments from France Telecom [In Blue]: 

What is the benefit of the lifespan field: isn't there a higher benefit to associate schedules to access if schedules do not share the access information of the associated service?

· Lifespan gives the time from which there may be content available. Example: Olympic result service, available during three weeks, but not necessarily continuously. With this lifespan the end user can be told that (s)he should not expect content until the lifespan/StartTime and content is only available until lifespan/EndTime 
· Re-using the schedule for different uses that "content schedule" complicates the structure.

· The most probable scenario is that the whole service shares the same Access for one day. The differences are rather alternatives to than breaks in the "default access".

According to the question above, a discussion must be launched on the opportunity to associate a serviceID to the Access.

· There should be a reference from access fragment to service

· Related CR and presentation of the use case is welcomed.

Is the Usage info field relevant in the access fragment: isn't it more in the scope of the schedule as it is more user oriented and not terminal orineted?

· With the proposed datamodel, Access fragment is correct place for the Usage Information. It tells the difference of certain Access fragment to another.

What's the need of the media title here? 
· MediaTitle has been changed into MediaInformation as agreed in Singapore meeting. This is an optional sub-element for Access element that can be used to describe a media. (e.g. Operator may be offering “HyperBCAST” service with a fancy logo, and certainly the operator wants to show the “HyperBCAST” logo to the user to tell that the user is currently using this widely marketed service.)

Why AccessURI is the delivery container? We have to let the possibility the terminal to retrieve the AccesFile (e.g SDP file) through a point to point connection (I'm not sure in that case that the container structure will be used..)

· This is a reference to SDP, in a form of URI. If the SDP is delivered with Service Guide, there must be a way to refer to such files. The format should be URI, and thus also URLs can be supported.

· The naming of the sub-element AccessURI was changed as SDP_URI in Singapore. The element “SDP” was also added and it was agreed that either using SDP or SDP_URI is mandatory.

· The concept of using container needs to be further clarified also in the case mentioned.

Have we decided yet that the SDP format is the only format media application in the terminal uses to access the service? Is it the case for all A/V media application, and for files downloading applications?

· Since OMA BCAST is very much a contribution driven group, it can’t be really said that the SDP would be the only and final solution. Currently SDP (as in RCF 2327) provides same functions to all file types.
2. OMA-BCAST-2005-0130 

2.1 $5.2.2.4: Service

Comments from France Telecom/Orange in Blue: 

Need of two fields serviceID-URI?

· The serviceID is used in fragment refering, URI is used for as a reference to a more general thing: the service itself.

· Having only one serviceID has this shortcoming:
·  If a service like BBC World is provided with two service providers "Orange" and "bouigtel" (could still be delivered as a shared stream) it would be probable that both give the same serviceID to it: the global identifier could be for example "www.bbc.co.uk/bbc_world". Then it would be impossible to make difference between the service fragments.

· when there is a separate serviceID, it can be "www.francetelecom.fr/bbc_world", and the global identifier could be ""www.bbc.co.uk/bbc_world"

What's the need of user rating on the service level?

· Some kind of 0-5 rating given by users can be very useful. One example could be a betting hint service. If the end users say it is good service, it will get even more users.

Why do we have ServiceTypeEnum and Genre? Couldn't we have a classification of genre(s) that could bring the possibility to have many genres (and not 0 to 1 genre) associated to the service

· Genre and service type should not be mixed. 

Is the BaseCID field linked to any kind of protection methods? 

· Yes it is. It gives the service identifier used in the rights provisioning.

We would like to have a reference to the service provider ...

· URL to the homepage of the service provider is something that really could be needed.

· URI to a an HTML page delivered as auxiliary data could also be considered

2.2 $5.2.2.5: Schedule item

Comments from France Telecom/Orange: 

What's the use of name and description fields as a reference is made to the content (ContentID field) ?

· The idea would be to minimize the number of fragments processed, when producing a certain view to the Service Guide. That is, there would be no need to find the content fragment separately to show the name of the program to the end user. Finding the fragments is sometimes more costly than duplication of the program name.

More specific information about a given instance (schedule) of a content delivery could be located here: ex available languages and subtitles, free-to-air or scrambled, live or repeat...

· This could be. But everything should be available to the user WITHOUT processing the schedule fragments. That is why they should be on lower level, in the service and access fragments.

· Having to process though schedule fragments to find out the information you listed, would require more processing.  

2.3 $5.2.2.5: Content item

Comments from France Telecom/Orange: 

Why a content refers to a service? We can imagine a content belongs to several services?

· It is not very likely that same content would be delivered through different services with same content description. So, one content only refers to one service.

Genre and contentTypeEnum could be gathered in classification schemes

· see comment in chapter 2.1 Service 

There's no information of language: is it normal?

· The content can be in multiple languages. The language information however is given in the Access fragment and for each language, there is different Access fragment.

Is there not a benefit to associate keywords to a content?

· In addition to genre, what kind of keywords would these be? Again, if use case for this is seen, CR is welcomed.
The Duration information (for a movie) could be interesting to send.

· In a way, yes... But for mobile use movies are not the best content. So for a short movie, the duration would be 25 minutes instead of 22. The difference is so small that there it does matter.

The credits list could also be interesting to have (ex. Actors in a movie) 

· Why not, but this information could be also a waste of bandwidth. In OMA BCAST solution there is the interaction channel that would more suitable for this information: The information is available on request to those who want it.
3. OMA-BCAST-2005-0131

Comments from France Telecom/Orange: 

Why can't we gather Purchase item, Purchase data, and Purchase Channel in a single fragment??

· The same services can be sold through multiple purchase channels, so there would be duplication of purchase items for each such case.

· It is probable that only a certain purchase channel is allowed for a certain end user

· There would be duplication of purchase channels in each "gathered purchase item"

· Logically these are three different concepts. Naturally, in practice the sender may wish and is allowed to combine multiple fragments into a single delivery. 

4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

For discussion
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