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1 Reason for Change

This CR is clarifying the descriptions for the Service Guide fragments: Service, Schedule, Content, Access, PurchaseItem, PurchaseData and PurchaseChannel.
The revision history:

Changes from R00 to R01

· additions/rewordings made by Qualcomm
· additions/rewordings made by Nokia highlighted in green
· group to discuss if the word “may” or “can” should be used in the descriptive text
Changes from R01 to R02 – highlighted in turquoise
2 Impact on Backward Compatibility

n/a

3 Impact on Other Specifications

n/a

4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

To discuss, reword and adapt. To decide on terminology (may/can/should/etc)to be used in the informative/description text.
6 Detailed Change Proposal

5.2.1 Service Guide Structure and Fragmentation

 Service

The Service fragment describes at an aggregate level the content items which comprise a broadcast service.. The service may be delivered to the user using  multiple means of access, for example, the broadcast channel and the interactive channel. The service may be targeted at a certain user group or geographical area. Depending on the terminal capabilities and the type of Service it may or may have interactive part(s) as well as broadcast-only part(s).
 Further, the service may include components not directly related to the content but to the functionality of the service
 – such as purchasing or subscription information. As the part of the Service Guide, the Service fragment forms a central hub referenced by the other fragments including Access, Schedule, Content, PreviewData and PurchaseItem fragments. It may be referenced by none or several of each of these fragments. 
Together with the associated fragments the terminal can determine the details associated with the service at any point of time. These details can be summarized into a user-friendly display, for example, of what, how and when the associated content can be consumed and at what cost 




Schedule

The Schedule fragment defines the timeframes in which associated content items are available for streaming, downloading and/or rendering. This fragment may also be associated with the Service fragment, in which case it defines the timeframe of the Service availability
Content
The Content fragment gives a detailed description of a specific content item. In addition to defining a type, description and language of the content, it may provide information about the targeted user group or geographical area, as well as genre and parental rating. 

The Content fragment is always associated to exactly one Service fragment. It may also have a reference to Schedule, PurchaseItem or PreviewData fragments...
Access

The Access fragment describes how the Service may be accessed during the validity time of the Access fragment. This fragment links to SessionDescription and indicates the delivery method.  Several Access fragments can be associated to one Service offering alternative ways for accessing or interacting with a  service
.
For the Terminal, the Access  fragment provides information on what capabilities are required from the terminal to receive and render the service. Access includes the textual session description or has an URI to the session description that tells the terminal how to a the service 
If there are multiple Access fragments valid at the same time, the user MAY be given a chance to select which one to use. The data shown to the user is included in the Access fragment itself. The different Access fragments may provide e.g. access to the different language variants of the same service. 

SessionDescription

The SessionDescription is a Service Guide fragment which provides the session information for access to a service or content item
.
The session information SHALL be provided either using syntax of SDP in text format or 3GPP MBMS User Service Description. 

Note that in case SDP syntax is used, alternative way to deliver the SessionDescription is by encapsulating the SDP in text format in Access Fragment.

Note that SessionDescription can be used both for Service Guide delivery itself as well as for the content sessions.



PurchaseItem

 The PurchaseItem fragment represents a group of one or more services (i.e. a service bundle) or one or more content items, offered to the end user for subscription and/or purchase. 
This fragment is always associated with PurchaseData fragment(s) offering more information on different service bundles. The PurchaseItem fragment may be also associated with:

· a Service fragment to enable bundled services subscription and/or, 
· a Schedule fragment to enable consuming a certain Service or Content in a certain timeframe (pay-per-view functionality) and/or,
· a Content fragment to enable purchasing a single content file related to a service.
PurchaseData

The main function of the PurchaseData fragment is to express all the available information about the specific service, service bundle or content related to purchasing or subscribing. 
The PurchaseData fragment collects the information about one or several PurchaseChannels and may be associated with PreviewData specific to a certain service or service bundle. It carries information about pricing of a service/service bundle/content item and may target the service bundle to a specific user group. Also, information about promotional activities can be included in this fragment e.g. coupons related to a certain service bundle..

· 
· 
PurchaseChannel

The PurchaseChannel fragment carries the information about the entity from which purchase of access and/or content rights for a certain service, service bundle or content item can be obtained, as defined in the PurchaseData fragment. The PurchaseChannel maps to the BSM or Broadcast Subscription Management in the BCAST AD.<???BSM or PurchaseChannel surely??>
 Multiple PurchaseChannels can be associated to one PurchaseData fragment.
 A certain end-user MAY have a “preferred” purchase channel e.g. his/her mobile operator, to which all purchase requests should be directed.  The preferred purchase channel may  be the only channel that an end-user is allowed to use).

…..

5.2.2 Service Guide Elements, Attributes and Meta Data

5.2.2.1 Service


5.2.2.2 Schedule 

(1) 
5.2.2.3 Content

5.2.2.4 Access

.

5.2.2.5 SDP Description
….
5.2.2.6 Purchase Item


5.2.2.7 Purchase Data




5.2.2.8 Purchase Channel


�Need an example


�Suggest we don’t include this sentence as the data model doesn't say anything about navigability of Service to Access.


�User consumes content; terminal acquires it


�Suggest we use text approved in Doc 373R01, plus propose an introductory sentence to define what is SessionDescription. (later description is on the syntax and alternative delivery means).
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