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	Document Summary

	Overview of Mobile Marketing Association mobile advertising committee initiatives and priorities.



Subject:
Response LS to OMA Requirements Group - OMA work on Mobile Advertising OMA doc ref: OMA-LS_204-REQ_to_MMA_Mobile_Ad_work-20070613-A 
From:

Mobile Marketing Association
To:

OMA Requirements Group

The MMA would like to thank the OMA REQ Group for their liaison statement and the request to provide comment.

1. Our feedback on the Work Item e.g. with regards to ongoing or planned activities within the MMA

The Mobile Marketing Association (MMA) has been focused on developing the guidelines and best practices for Mobile Advertising since 2005.  The MMA has created Mobile Advertising Committees in North America (NA), Europe, Middle East & Africa (EMEA) and Asia Pacific (APAC) to lead the development of guidelines in the mobile marketing industry.  In total, the MMA mobile advertising committees include participation from over 100 member companies.

The charter for the mobile advertising committee is as follows:

“Lead the mobile marketing industry in thought leadership surrounding mobile advertising.  The committee will create a (continuously) updated set of industry guidelines and garner industry agreement in regard to relevant formats, guidelines and business rules for executing advertising in all mobile media channels.  Through these guidelines, adopted by carriers, publishers, vendors, agencies and brands, the MMA Mobile Advertising Committee will enable the industry to develop and scale mobile advertising in an impactful way. “

The key areas for work and development include:

· Ad Format (guidelines) Prioritization, Creation and Adoption

· Global Adoption, Inclusion and Relevancy

· MMA Chartered testing methodology and validation process (MMA Testing/Usability Lab)
· Carrier Education  

· Industry Communication 

· Research

The MMA is also working on a global code of conduct through its Privacy and Preference committee which may also be relevant to OMA’s initiatives.
In addition, the MMA has signed a co-operation agreement with the GSM Association (GSMA).  The goal will be for GSMA to endorse the MMA’s mobile advertising guidelines (initially focused on web banners) for EMEA and APAC when they are published in the second half of 2007.  The MMA would be interested in a similar partnership with OMA.
The MMA and GSMA are currently in the process of establishing how the two organisations will work together in the area of measurement, metrics and customer profiles. In each case, the GSMA and MMA together will consider the perspective, needs and requirements of their respective membership organizations.  The MMA primarily focuses on issues of customer experience and would be interested in partnering with OMA on issues of technical standardization and relevance. 
The MMA has over 450 member companies world-wide that represent all parts of the mobile marketing and media ecosystem including operators, aggregators, technology enablers, agencies, brands, content providers, market research firms, handset manufacturers, etc.

2. Re sharing with OMA appropriate materials from the MMA that are related to the scope of OMA’s work.

The MMA has recently opened its MMA EMEA Mobile Advertising guidelines for public review and comment.  The invitation for comment is contained below and is open to all OMA members.

MMA EMEA MOBILE ADVERTISING GUIDELINES 
NOW AVAILABLE FOR PUBLIC COMMENT
 
The MMA EMEA (Europe, Middle East, & Africa) Mobile Advertising Committee is accepting public comment on its EMEA Mobile Advertising Guidelines.  We welcome the comments and feedback from your association.

 
DEADLINE FOR COMMENTS IS AUGUST 10, 2007 - 5:00PM GMT.
 

Visit http://mmaglobal.com/modules/content/index.php?id=528 to download the current version of the guidelines. 

 

PUBLIC COMMENT FORUM
We will provide an online forum to post your suggestions, comments and feedback or please send feedback to mma.emea@mmaglobal.com.  


The public comment forum is available at http://mmaglobal.com/modules/newbb/viewforum.php?forum=77
WEBINAR
The MMA hosted a seminar to provide an introduction and overview to the MMA's EMEA Mobile Advertising Guidelines.  The seminar included an overview of the guidelines by the MMA EMEA Mobile Advertising Committee chairpersons and a Q&A session for attendees to learn more and comment.
 

Thursday, July 19, 2007
1:00pm GMT
Note:  The webinar is now available for download from https://mmaglobal.webex.com/mw0302l/mywebex/default.do?siteurl=mmaglobal
 
NA MOBILE ADVERTISING GUIDELINES
The MMA has previously released the NA (North America) Mobile Advertising Guidelines.  To download a copy, please see www.mmaglobal.com/mobileadvertising.pdf.

APAC GUIDELINES
A draft of the APAC Guidelines will be available for review and feedback within the next 30 days.
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