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1 Reason for Contribution

In the context of mobile advertisement, three aspects are crucial:

· The user experience has to be as good and as non-intrusive as possible in order to gain user acceptance. Hence, in many mobile advertising applications it is of utmost importance not to delay or interfere in user’s interaction with the application to the highest extent possible. There are many applications where the situation of the user having to wait for the advertisement to be downloaded is simply unacceptable.

· In many cases, the users are envisaged to use ad-consuming applications offline. Some examples can be playing a game on the subway or reading one’s messages on the plane. Nevertheless, the ads still have to be possible to show, and their quality, relevance, freshness as well as reporting back are of crucial importance.

· Although the market of mobile applications is relatively mature, the notion of using them to present different types of advertisements is quite new. At the same time, the non-trivial advertising technologies and processes are new to most applications developers. Hence, for purposes of the number and quality of advertising applications to reach the critical mass, in many cases most of the complexity needs to be hidden and handled automatically on behalf of the developer or the application they are developing.

For the above reasons, many mobile advertising applications will have to use local functions who manage the advertising full cycle on their behalf, by helping them deliver the most appropriate, fresh ads and handling the reporting mechanisms in both online and offline scenarios, and do so in a user-friendly manner.

2 Summary of Contribution

This contribution outlines requirements related to the use case described in OMA-REQ-MobAd-2007-0012-INP_General_AdManager_use_case.

3 Detailed Proposal

7. Requirements

1. The AdManager SHALL be able to expose a mechanism to AdClients through which they can pass relevant context and similar data, and in return obtain one or more advertisements.

2. The AdSelector SHALL be able to expose a mechanism through which its consumers can pass relevant context and similar data, and in return obtain one or more advertisements.

3. The AdSelector and the AdManager SHALL be able to provide mechanisms to communicate feedback and reporting data, such as: 

a. AdClient identifier/name/description by which the ad was presented to the user

b. context it was presented in (e.g. what level in a game, where in the portal, where within an EPG for Mobile TV clients, etc) 

c. how many times it was served 

d. customer interactions with the ads (e.g. did the customer click to call...) 

e. how long was the banner served 

f. time of day 

g. location (if available)
4. The AdManager and the AdSelector SHALL be able to communicate rules, instructions and other data related to usage of advertisements, such as: (*) 

a. frequency capping related – how many times to be shown

b. storyboarding order – first show one ad then another

c. context based (e.g. Nike ads in sport games) 

d. Location (e.g. Starbucks ad only when nearby)

e. time of day (e.g. server beer ads only after 9pm). 

f. ad customisation rules and metadata

g. ad expiry date and time, and similar

4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

We recommend that the group agrees the above and ads it to the MobAd Requirements Document (RD).
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