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1 Reason for Contribution

Viral advertising is where users forward advertisements to each other either online or via mobile handsets. In this way, the advertisement of a product may be delivered to an unprecedented number of consumers. 

Viral advertising is positioned to play a significant role in commercial advertising on mobile handsets.

The contribution is to populate the use case section with the use cases and also derive the related requirements.
2 Summary of Contribution

This contribution describes a use case on viral advertising service and the associated requirements. 
3 Detailed Proposal

5. Use Cases
(Informative)

5.1 Viral Advertising Service
5.1.1  ASK  \* MERGEFORMAT Short Description
Viral advertising is where users forward advertisements to each other either online or via mobile handsets. In this way, the advertisement of a product may be delivered to an unprecedented number of consumers.
5.1.2 Actors

· User: The one consuming the advertisement service and forwarding it to some other one.
· Advertiser: Entity willing to promote its products and services through the service provider mobile advertising service.
· AdEngine: A device-resident application which has multiple functionalities.
· Service Provider: Provides the viral advertising service.
· Advertising Metrics Collection Server: Collects the advertising metrics of a user to be used for further improvement of user advertising needs and requirements
5.1.1.1 Actor Specific Issues

· User: is able to forward advertisements to his/her friends.
· Advertiser: doesn’t need to take into account the final target of its ads, since there is another entity performing this task.

· Service Provider: Wishes to provide a good experience to the users of their services, satisfying their needs and preferences. 

· Advertising Metrics Collection Server: is able to collects the metrics of a viral advertising activity.
5.1.1.2 Actor Specific Benefits

· User: Can receiving some free service (e.g. video clip, ringtones, music download…) on there phone if they forward an advertisement to their friend.
· Advertiser: By viral advertising service, the brand awareness of a product or a service can be forwarded to an unprecedented number of consumers.

· AdEngine: Can successfully manage ads regardless of whether online or offline and provide crucial metrics accurately and timely.
· Service provider: Offers a targeted and adopted advertising service to its clients; obtaining a high level of trust and interest and could attract new clients.

· Advertising Metrics Collection Server: Helps to increases the efficiency of the viral advertising

5.1.3 Pre-condition
· User subscribes to a number of services, including MMS, PoC, DCD, Music Download and IM.

· User agrees to forward advertising to his/her friends in exchange for lower service subscription rates.

· User agrees to allow the device to report viral advertising metric and application usage information to the service provider, and the service provider agrees to keep this information private.
5.1.4 Post-conditions

· User receiving some free service on there phone when they forward an advertisement to their friend. 
· User receives the forwarded advertisements along with the subscribed MMS, IM, Music Download and PoC services.
5.1.5 Normal Flow

1. The service provider decides to send a viral advertisement to John.

2. John finds this advertisement very interesting and knows that if he forwards it to Alice, he can get some free service. So this advertisement is forwarded to Alice.
3. Alice read the forwarded advertisement.

4. Alice’s advert metric data includes John’s information is collected by the AdEngine and is sent to the Advertising Metrics Collection Server.
5. John receives free service for this forwarding.
5.1.6 Operational and Quality of Experience Requirements

n/a

6. Requirements
(Normative)

6.1 High-Level Functional Requirements

	Label
	Description
	Enabler Release

	MobAd-FUNC-014
	The  AdEngine SHALL be able to  report metrics data, such as: 

a. AdApp identifier/name/description by which the ad was presented to the user

b. context it was presented in 

c. how many times it was served 

d. customer interactions with the ads (e.g. did the customer click to call...) 

e. how long was the banner served 

f. time of day 

g. location (if available)
h. forwarder information
	MobAd 1.0

	MobAd-FUNC-015
	The  AdEngine SHALL be able to  obtain metrics data from AdApps, such as: 

a. AdApp identifier/name/description by which the ad was presented to the user

b. context it was presented in 

c. customer interactions with the ads (e.g. did the customer click to call...) 

d. how long was the video clip served 
e. forwarder information

	MobAd 1.0

	MobAd-FUNC-016
	The  AdSelector SHALL be able to communicate to the AdEngine rules, instructions and metadata related to usage of advertisements, such as: 

a. frequency capping related – how many times to be shown

b. storyboarding order – first show one ad then another

c. context based (e.g. Nike ads in sport games) 

d. Location (e.g. Starbucks ad only when nearby)

e. time of day (e.g. server beer ads only after 9pm). 

f. ad customisation rules and metadata (e.g. don’t resize or shorten a clip)

g. ad expiry date and time, and similar
h. viral advertisement indication

	MobAd 1.0


Table 1: High-Level Functional Requirements

6.1.1 Security

	Label
	Description
	Enabler Release

	
	
	

	
	
	

	
	
	


Table 2: High-Level Functional Requirements – Security Items

6.1.1.1 Authentication

	Label
	Description
	Enabler Release

	
	
	

	
	
	


Table 3: High-Level Functional Requirements – Authentication Items
6.1.1.2 Authorization

	Label
	Description
	Enabler Release

	
	
	

	
	
	


Table 4: High-Level Functional Requirements – Authorization Items

6.1.1.3 Data Integrity

	Label
	Description
	Enabler Release

	
	
	

	
	
	

	
	
	


Table 5: High-Level Functional Requirements – Data Integrity Items

6.1.1.4 Confidentiality

	Label
	Description
	Enabler Release

	
	
	

	
	
	


Table 6: High-Level Functional Requirements – Confidentiality Items

6.1.2 Charging

	Label
	Description
	Enabler Release

	
	
	

	
	
	


Table 7: High-Level Functional Requirements – Charging Items

6.1.3 Administration and Configuration

	Label
	Description
	Enabler Release

	
	
	

	
	
	

	
	
	


Table 8: High-Level Functional Requirements – Administration and Configuration Items

6.1.4 Usability

	Label
	Description
	Enabler Release

	
	
	

	
	
	

	
	
	


Table 9: High-Level Functional Requirements – Usability Items

6.1.5 Interoperability

	Label
	Description
	Enabler Release

	
	
	

	
	
	


Table 10: High-Level Functional Requirements – Interoperability Items

6.1.6 Privacy

	Label
	Description
	Enabler Release

	
	
	

	
	
	

	
	
	


Table 11: High-Level Functional Requirements – Privacy Items

6.2 Overall System Requirements

	Label
	Description
	Enabler Release

	
	
	

	
	
	

	
	
	


Table 12: High-Level System Requirements

4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

To be discussed and be included in the RD.
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