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	Source:
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	Replaces:
	N/A


1 Reason for Change

MobAd RD formal review comment A236 (Qualcomm) point out that the term “Service Information” in the picture is not further explained in the text.

	A236
	2008.02.22
	E / T
	4.2
	Source: Qualcomm

Form: doc #OMA-REQ-2008-0029

Comment: Advertisements information and Service Information are shown in Figure 2 but not explained in the text in section 4.2.

Proposed Change: Add explanations of these terms in section 4.2.
	Status: OPEN

Change “Advertisements information” to “Ad Metadata” in both text and diagram. It’s an editorial action.

“Service Information” should be lower case and further explained. TIM takes the action to explain.


Contribution OMA-REQ-MobAd-2008-0040 proposed some text to clarify but the group felt this text was not clear enough and it was better to provide more detailed text (e.g. with some examples).
R01 contains the agreed content during the Düsseldorf interim meeting.
2 Impact on Other Specifications

N/A

3 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

4 Recommendation

REQ MobAd is requested to agree the proposed changes and include them in the MobAd RD.

5 Detailed Change Proposal

Change 1:  Modify Section 4.2 (Information related to MobAd) as follows.

Figure 1 outlines how User Information relates with the MobAd services. User Data (or User Information) can be considered as formed by two sets of data: User Profile (data that can be considered static) and User Context (data that can be considered dynamic). User Context data describe the current general status of the user and his nearby environment, and include Location information, Presence status information and other data: the possible relevant OMA enablers to retrieve User Context data could be (not exhaustive) (SIMPLE) Presence (such as presence status, type of place, activity, mood), SUPL (current location), UAProf (device capabilities), DPE (device capabilities, phone profile). A subset of User Profile data are the Preferences related to the services that the User is subscribed to: MobAd Preferences are the subset of Preferences related to MobAd enabler from which the MobAd services can be personalised. MobAd Preferences are linked to dynamic information in the User Context and to Advertisements information (e.g. if a User Context parameter has a predefined value, then allow some type of advertising).

In some cases, Service Providers may have additional information that characterizes how advertisements should be delivered within a particular delivery mechanism, for instance rules (e.g. type of ads subject to be sent in an  MMS Service), capping (e.g. number of ads that the user can receive by MMS), etc. This particular information that characterizes delivery mechanisms rather than particular advertisements or users, is presented in Figure 1.
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Figure 1: Information Tree Related to MobAd
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