[image: image2.jpg]"sOMaQa

Open Mobile Alliance



Doc# OMA-TP-MSC-2007-0035-R##-INP_use_case_of_Mobile_Social_Community
OMA-TP-MSC-2007-0044-R##-INP_use_case_of_Mobile_Social_Community 


Input Contribution

	Title:
	Use case of Mobile Social Community
	 FORMCHECKBOX 
 Public       FORMCHECKBOX 
 OMA Confidential

	To:
	TP-MSC-BOF

	Submission Date:
	3rd December 2007

	Source:
	Xiaojiang Xing, ZTE, xing.xiaojiang@zte.com.cn


	Attachments:
	n/a
	 FORMCHECKBOX 
 Public       FORMCHECKBOX 
 OMA Confidential

	Replaces:
	n/a


1 Reason for Contribution

This contribution presents the use case of Mobile Social Community

2 Summary of Contribution

Provide use case diagram of the MSC and scenarios of end user using MSC functions in section 3.

3 Detailed Proposal

The use case describes the whole MSC functions and the relations with the partners, common services provider and the content contributors.

Figure 1 is the whole use case diagram.
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Figure 1: use case diagram of MSC
All the functions of MSC can be categorized as: Portal function, BLOG function, Social Community function and Integrated Communication function. Those 4 categories functions are provided by service integrators with the integration of contents, the partner’s services and common services and are deployed in the MSC platform. As the description in the vale chain, the contents are provided by content contributors and content integrators, the partner’s services are provided by all the MSC partners including BLOG service providers, Social Community service providers, synthetically internet services providers…;common services are provided by the mobile operators and the services including: SM, MMS, IM, PoC,….
The Portal function provides browse, search, download functions and focus on the contents.
The BLOG function provides functions which are similar as BLOG functions in the Internet. The BLOG function may communicate with some partners’ BLOG services.

The Social Community function provides functions which are similar as social community functions in the Internet. The Social community communicate with some partners’ social community functions.

The Integrated Communication function provides integrated SM, MMS, IM, PoC, voice, etc with the WEB services. 

The services can be enjoyed by the end users though both mobile or the PC connected with the Internet.

Scenarios:

1: User A logs in the MSC and browses the contents including news, sports, military, business, stock, etc, or downloads other contents, and can be redirected to other URLs.
2: User A searches the some topics and gets the results.

3: User A read the BLOGs which are interested in the MSC. and makes the remarks on the MSC BLOG, the MSC may send SM to notice the owner if the owner set the attribute of automatically notification. 
4: User A reads articles and pictures from some of the interested communities.
5: User A registers on the MSC.

6: User A creates his BLOG. 
7: User A logs in, browses and edits the BLOG. The new contents can be delivered to the members which ordered the updating.
8: User A creates a community for the group with same interests, and uploads some contents.
9: User B finds the community which created by A and give the feedback and upload some contents, all those can be sent to the sponsor or all the members of the community if the attribute of broadcast is set.

10: User A want to discuss with all the members of the community using SM, IM, MMS, PoC, or voice conference, he sponsors a invitation to all, the members can join or reject the invitation. Tools with the attribution related with the personal mobile number can be provided for the communication through the Internet, with the attribution of mobile number will be helpful for billing, and for the billing needs further discussion. All the members can use his mobile or the tools. Both the end users using the mobile and the tools should pay for the communication. The content of discussion can be saved in the MSC synchronously or asynchronously.

11: User A has the friend list in his BLOG, he wants to communicate with a group of his friends or someone using SM, IM, MMS, PoC, or voice conference, he sponsors an invitation to the members of the group or someone. The member can join or reject the invitation. Tools with the attribution related with the personal mobile number can be provided for the communication through the Internet. All the members can use his mobile or the tools. Both the end users using the mobile and the tools should pay for the communication. The content of discussion can be saved in the MSC synchronously or asynchronously.  

12: User A log in the MSC and use the tool to sponsor a communication using SM, IM, MMS, PoC, or voice to communicate with the others.
4 Intellectual Property Rights
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5 Recommendation

Is recommended to the group to review and agree to include this text in the whitepaper.
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