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1 Description

Description and Objectives of Work to be Undertaken (including Justification and Use Cases):

MMS is one of the most advanced messaging services nowadays. It can include various types of media like texts, images and videos, which can be combined in a nice presentation according to the users’ needs.

Although MMS has reached a certain level of acceptance, many users unavoidably compare MMS to its predecessor, SMS, in terms of prices and services offered. Several surveys and users’ comments suggest that MMS could become more successful:

· if the prices for using MMS become comparable to those for SMS

· if the services offered in MMS are more differentiating compared to SMS and represent a significant add-on value for users.
The objective of this Work Item is to introduce new user-control management and ensure interoperability of services that, if incorporated in appropriate policies and pricing strategies, can help operators and service providers to achieve the points mentioned above. Some use cases are provided below (more information is available in the “Service Impacts” section):
· User-controlled addition, acceptance and refusal of advertisements in MMS: the originator of a message can authorize that an advertisement is included in his message under some compensation (e.g. price reduction for the originator).
· User-controlled authorization, limitations control and usage of free forward- or resubmission-charging in MMS: the originator of a message (e.g. value-added service provider) can offer the recipient to forward or resubmit his message free-of-charge to another recipient. The originator bears the charges incurred instead.
· User-controlled sharing, notification and search of shared multimedia messages stored in the MMBox (Multimedia Message Box) with other users: a user can authorize that one or more of his messages stored in the MMBox are shared with other users. He can notify users about the sharing event, and can search for shared messages of other users.
The use cases above are only examples of what can be done. This work item is open to more use cases with new functionalities or improvements that bring an add-on value to the user, in the following areas:
· person-to-person multimedia messaging

· content-to-person and person-to-service multimedia messaging

· contents and presentation language in MMS

· templates for MMS

· interactions with external (non-MMS) servers
Deliverable(s):
OMA MMS RD, version 1.4

OMA MMS AD, version 1.4

OMA MMS Functional Description (Stage 2) Specification, version 1.4
OMA MMS Conformance Document, version 1.4

OMA MMS Client Transaction (CTR), version 1.4

OMA MMS Encapsulation Protocol (ENC), version 1.4
Existing Specifications or Documents Affected:

OMA-MMS-RD

OMA-MMS-ENC

OMA-MMS-CTR

3GPP TS 22.140

3GPP TS 23.140

3GPP TS 32.240

3GPP TS 32.270
3GPP2 TSG-S S.R0064-A

3GPP2 TSG-X X.S0016-000
3GPP2 TSG-X X.S0016-200
3GPP2 TSG-X X.S0016-310
3GPP2 TSG-X X.S0016-311
3GPP2 TSG-X X.S0016-312

Linked Work Items:
None
Linked Affected OMA Groups and External For a

OMA-REQ

OMA-MWG-MMSG

3GPP CN2

3GPP SA5
3GPP2 TSG S

3GPP2 TSG X
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Service Impacts:

The following service requirements for new services in MMS have been identified:
User-controlled advertisements

The originating MMS user shall be able to:

· allow or refuse the addition of an advertisement to a multimedia message he/she wishes to send (e.g. advertisement appended as a last slide of the message)

The recipient MMS user shall / shall be able to:

· be notified when a message to be retrieved will contain an advertisement, if the recipient user authorizes it.

· download the received message with or without advertisement

The MMS shall provide the functionalities necessary to provide the requests above. If any of the requests sent by the MMS user can not be processed (e.g. technical difficulties, not conformant to certain business rules), the MMS shall provide an appropriate error indication back to the user.
Benefits

· See “Charging/Billing impacts”
User-controlled free forward-charging

The originating MMS user or the VASP (Value-Added Service Provider) shall be able to:

· authorize that a direct or indirect recipient of his/her message forwards (or resubmits) it free-of-charge to another recipient. The originating MMS user or the VASP will bear the charges incurred instead.

· set the limitations associated with the free forward-charging, e.g. the number of free forwards (or resubmissions) allowed per recipient, the level (depth) of free forwards (or resubmissions) allowed, etc.

· ask for and receive (if authorized) a report about the results of his/her free-forward charging authorization, e.g. how many users asked to benefit from the free forward-charging authorization in practice, which users asked for this benefit, etc.
The recipient MMS user shall be able to:

· be notified when a message received can be forwarded (or resubmitted) free-of-charge

· be notified about the limitations associated with the free forward-charging authorization

· be notified when a report about the free forward-charging authorization is asked by the originating MMS user or VASP who will bear the charge.

· request that a message is forwarded (or resubmitted) free-of-charge if he/she was previously authorized to do so

· accept or refuse that a report about the free forward-charging authorization and containing his/her personal information be sent back to the originating MMS user or VASP who will bear the charge.

The MMS shall provide the functionalities necessary to provide the requests above. If any of the requests sent by the MMS user or VASP can not be processed, the MMS shall provide an appropriate error indication back to the user or VASP.
Benefits:

· A VASP has a way to encourage his/her content (e.g. headline news service) to be distributed to a greater extent and potentially attract new subscribers

· An originating MMS user has also a way to encourage his/her content (e.g. wedding or birthday party invitation) to be distributed to a large number of recipients, even unknown.

· See also “Charging/Billing impacts”
User-controlled sharing of multimedia messages

The MMS user shall be able to

· authorize, configure or remove a sharing access to a message stored (or to be stored) in the MMBox
· notify other users that they are authorized to access a shared message, or that their access authorization to a shared message is revoked
· view information about or retrieve a shared message, if authorized by the owner of the message
· search for messages available for sharing based on user-defined criteria (e.g. keywords)
· configure which information to disclose to users who wish to access his/her shared message
The MMS shall provide the functionalities necessary to provide the requests above. If any of the requests sent by the MMS user can not be processed, the MMS shall provide an appropriate error indication back to the user.
Benefits:

· The MMS user does not need to send systematically his/her messages to everybody.
· The MMS user can share his/her content with MMS subscribers he/she does not know and through this way discover new subscribers who share the same interest as him/her.
· See also “Charging/Billing impacts”
Architecture Impacts:

None identified
Charging/Billing Impacts:

User-controlled advertisements:
· The originating MMS user will benefit from a lower charge if he/she accepts the addition of an advertisement in a message to be sent.

· The recipient MMS user will benefit from a lower charge if he/she accepts to retrieve a message containing an advertisement.

· The network operator will be able to reduce costs for deploying Multimedia Messaging Service by getting financial support from sponsors through advertisements. Sponsorship may include participation of non-telecom businesses in the 3G mobile industry.

User-controlled free forward-charging

· The recipient MMS user is not hindered by the charging barrier when forwarding or resubmitting a message.

User-controlled sharing of multimedia messages
· Compared to the traditional sending-retrieval scheme, the sending MMS user is financially less penalized when he/she is charged for the submission of a message, but the recipient does not retrieve it. This is beneficial especially when the originating MMS user has many large messages to transmit and/or when he/she wants to transmit a message to a large number of recipients.
Security Impacts:

None identified

Privacy Impacts:

None identified

IOT Impacts:

None identified
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