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1 Reason for Contribution

In the BCAST RD, user privacy related requirement PRIV-01 seems inconsistent with the definition of Broadcast Subscription given in that document.  PRIV-02 seems inconsistent for the case of Pay-per-View broadcast program purchase, and should be qualified regarding the granularity of consumption information that can be withheld from the Broadcast Service or Content Provider.
2 Summary of Contribution

In the BCAST RD, user privacy related requirement PRIV-01 (Identity Information) seems inconsistent with the definition of Broadcast Subscription given in that document.  In addition, PRIV-02 (Consumption Information) seems inconsistent for the case of Pay-per-View (PPV) broadcast program purchase.  Section 3 below provides ConRev comments, and proposed resolution for PRIV-02.  No proposed resolutions are provided for the definition on Broadcast Subscription or PRIV-01, as it is not clear the original intent or assumptions of this requirement with regards to definition of “Broadcast Subscription”.
Regarding PRIV-01, for paid broadcast services, while it appears feasible to withhold disclosure of the identity of the actual end user from the Broadcast Service/Content Provider, the identity of the subscription cannot be hidden.  There is a distinction between the subscriber/subscription (e.g., “QUALCOMM”, or “John Doe, 100 Main St, Anytown, USA”) and the end user (e.g., “Charles Lo, as employee of QUALCOMM’, or “John Doe, Jane Doe, Dilbert Doe, or Bambi Doe, each as a family member of the John Doe household”).

Regarding PRIV-02, while it appears feasible for the End User to withhold disclosure of consumption information, to the Service/Content Provider for free-to-air and subscription-based paid services, it doesn’t seem possible to do so for PPV content.  The act of purchasing a PPV program generally infers the intent to consume the associated content.  In addition, since subscription-based services typically provide a bundle of content, the end user’s consumption information at any given time of specific programs is generally unknown to the service/content provider (unless service interaction is involved).
3 Detailed Proposal

	ID
	Open Date
	Edit
	Section
	Description

	
	2006.04.01
	
	3.2
	Source: Charles Lo, clo@qualcomm.com
Form: OMA-BCAST-2006-0303
Comment:

The definition of “Broadcast Subscription” indicates that the commercial relationship exists between an End User and a Mobile Broadcast Service Provider.  By such definition, it seems that the establishment of paid service account requires the End User’s authentic identity to be disclosed to the Service Provider.

	
	2006.04.01
	
	6.1.4
	Source: Charles Lo, clo@qualcomm.com
Form: OMA-BCAST-2006-0303
Comment:
For paid services, it does not appear PRIV-01 can be met in terms of withholding identity information from the Broadcast Service provider, with respect to the definition of “Broadcast Subscription” given in Sec. 3.2.  Specifically, it seems that in order to set up a paid service account, identity information of the End User must be disclosed to the Service Provider.

	
	2006.04.01
	
	6.1.4
	Source: Charles Lo, clo@qualcomm.com
Form: OMA-BCAST-2006-0303
Comment:
For Pay-per-View content purchase, it does not appear PRIV-02 can be met in terms of withholding consumption information from the Broadcast Service or Content provider.  Specifically, it seems that the very nature of purchasing a particular PPV program implies the intent of its consumption.  For subscription-based paid services, while general consumption information can typically be inferred at a “channel” level, specific consumption details at any given time, at the “program” level, is generally unknown to the service/content provider.
Proposed resolution:

Remove the PPV component of paid services from PRIV-02, and qualify the capability to withhold consumption information at the “program” level.  It is proposed to modify the requirement as follows:

“It SHALL be possible to prevent disclosing to the Service Provider or to the Content Provider information about the free-to-air as well as subscription-based paid services and content effectively consumed by the End User, at a time-specific program level.”


4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

The cited comments should be resolved.  A proposed resolution is offered for the comments on PRIV-02.
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