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1 Reason for Change

This CR collects the comments from documents 25R01, 29R01, 30, 31, 32 and 34. It is meant to make a selection from the comments, removing duplicate comments.
2 Impact on Backward Compatibility

None
3 Impact on Other Specifications

None
4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

The DRM WG is recommended to review which comments can be merged and then agree the CR.
6 Detailed Change Proposal

7 Add definitions to the section 3.2

	Advertisement Impression Data
	Presentation information of an advertisement to a user (e.g., displayed count of an advertisement).


Change 1:  Add new market requirements

6. Market Requirements 

	REQ-MARKT-38
	It SHALL be possible to deliver a collection of advertisements, whereas consuming one (or a subset) from the collection suffices to access the content.
	DRM 2.2

	REQ-MARKT-39
	It SHALL be possible for the Device to select advertisements to be consumed by the User, based on the User's preferences.
	DRM 2.2

	REQ-MARKT-40
	It SHALL be possible for the Device to maintain a user profile, based on which it can select advertisements to be consumed by the user.
	DRM 2.2

	REQ-MARKT-41
	It SHALL be possible for the Device to dynamically adapt the user profile that is used to select advertisements.
	DRM 2.2

	
	
	

	REQ-MARKT-43
	It SHALL be possible to provide the free DRM Contents to the user through the advertisement monitoring data.
	DRM 2.2

	REQ-MARKT-01
	It SHALL be possible to control to access the DRM Content using the Advertisement Impression Data.
	DRM 2.2

	REQ-MARKT-02
	It SHALL be possible for the DRM Agent to measure the Advertisement Impression Data.
	DRM 2.2

	REQ-MARKT-02
	It SHALL be possible for the RI to generate the Rights Object using the Advertisement Impression Data that was received from the Advertisement Server.
	DRM 2.2

	REQ-MARKT-47
	It SHALL NOT be possible for a malicious entity to obtain a key to consume the DRM Content without rendering the Advertisement.
	DRM 2.2

	REQ-MARKT-38
	It SHALL be possible for user to select the number of advertisement which she will accept.
	DRM 2.2


Change 2:  Add new requirement for the RO format

7.6 Rights
	REQ-RO-14
	It SHALL be possible to signal that consuming one or a subset from a collection of advertisements is needed to access the content.
	DRM 2.2

	REQ-RO-01
	It SHALL be possible to manage the DRM Content that is associated to the update-enabled Advertisement using only one Rights Object.
	DRM 2.2

	REQ-RO-16
	It SHALL be possible to manage the advertisement impression data using the special Rights Object.
	DRM 2.2

	REQ-RO-17
	It SHALL be possible to access the Rights Object using the secure information that is extracted from the advertisement.
	DRM 2.2

	REQ-RO-14
	It SHALL be possible to specify Rights Objects containing the number of the advertisement for the DRM content.
	DRM 2.2


Change 3:  Add new privacy requirements
7.8 Privacy

	REQ-PRIV-9
	It SHALL be possible for the User or the Device to select advertisements to be consumed by the user, without contacting/informing a third party (including the RI and Content Issuer). 
	DRM 2.2

	REQ-PRIV-10
	It SHALL be possible to signal whether the mechanism from REQ-PRIV-9 is used.
	DRM 2.2

	REQ-PRIV-11
	It SHALL be possible to prevent third party access (including access by the RI and Content Issuer) to the user profile from REQ-MARKT-40.
	


Change 4:  Add new content format requirements
7.14 DRM content
	REQ-DCF-6
	It SHALL be possible to include multiple advertisements into one content file.
	DRM 2.2

	REQ-DCF-7
	It SHALL be possible to add metadata to advertisements, such that the metadata can be used by the Device to select advertisements to be consumed by the user.
	DRM 2.2

	REQ-DCF-8
	It SHALL be possible to signal an expiry date for advertisements.
	DRM 2.2

	REQ-DCF-01
	It SHALL be possible for the Advertisement Contents to be stored in the multipart DCF with or without the related DRM Contents.
	DRM 2.2

	REQ-DCF-02
	It SHALL be possible to dynamically update Advertisement Contents stored in the multipart DCF without updating the RO of the associated DRM content .
	DRM 2.2
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