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1 Reason for Change

This CR provides several requirements for advertisements management.
2 Impact on Backward Compatibility

None
3 Impact on Other Specifications

None
4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

The DRM WG is recommended to agree the CR.
6 Detailed Change Proposal

Change 1:  Add new scenario for advertisements management (section 5.2)
…
Scenario 21 –Operation with Varying Cryptographic Strengths

Jo is using a Device which is legally prohibited from using the highest strength ciphers supported by OMA DRM.  Content Providers and Rights Issuers are able to discover which ciphers are supported by Jo's Device before sending encrypted data to it.

Scenario 22 – Metered Subscription

A Metered Subscription is a subscription service where the Device returns detailed usage information to the RI for the purpose of Royalty collection. Information has to include the number of times that a specific Media Object has been consumed.

In order to access a wide variety of premium content Jo subscribe to a Metered Subscrtiption service. Once subscribed Jo has access to any content item in the subscription catalogue (while the subscription is still valid). If the content item is metered the rendering action (play, display, execute, print) and number of plays, time rendered or other consumption parameters are recorded by the DRM Agent within the Device. Towards the end of the subscription period the aggregated metering usage information is reported back to the RI by the DRM agent. 
Scenario 23 – Advertisements Management

Advertisement shows up when Jo is viewing the content. She tries to skip this advertisement, however it is protected against skipping in any form. Viewing of the rest of the contents is not possible until advertisement is played out. 

The mandatory rendering of advertisements typically replaces the need for consumer to pay for the associated content.
Change 2:  Add market requirements for advertisements management (section 6)

…
	REQ-MARKT-33
	It SHALL be possible to use different file extensions to give a basic indication of the type of content e.g. music, video.
	DRM 2.1

	REQ-MARKT-34
	It SHALL be possible for Users and Devices to add to and edit the metadata associated with DRM Content.
	DRM 2.1

	REQ-MARKT-35
	It SHALL be possible for the DRM Agent to confirm installation of an RO to the RI. 
	DRM 2.1

	REQ-MARKT-36
	A mechanism SHALL be provided to enable enforcement of advertisement play out before rendering the DRM Content.
	DRM 2.2

	REQ-MARKT-37
	It SHALL be possible for the RI to configure which parts of the DRM content cannot be skipped or fast forwarded.
	DRM 2.2

	REQ-MARKT-38
	A mechanism SHALL be provided to enforce play out of the parts of DRM content so that they cannot be skipped or fast forwarded by the User.
	DRM 2.2
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