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Subject:
Response LS to OMA Requirements Group - OMA work on Mobile Advertising OMA doc ref: OMA-LS_231-REQ_to_GSMA_Mobile_Ad_work-20070907-A 
From:

GSMA, Business Development

To:

OMA Requirements Group

Cc:

Henry Stevens, Robindhra Mangtani - GSMA

GSMA thanks OMA REQ Group for their liaison statement contained in OMA-LS_231-REQ_to_GSMA_Mobile_Ad_work-20070907-A.

1. Our feedback on your proposal:

The GSMA agrees that a workshop between the GSMA and OMA focusing on the area of Mobile advertising measurement, metrics and customer profiles would be mutually beneficial.  We agree that this workshop should take place at a time when both parties have made sufficient progress to make the workshop worthwhile.  We believe that a date in December to coincide with OMA’s time in London is appropriate.

The GSMA would also be able to update the OMA on progress within its inventory and codes of conduct workstream during the same workshop.

2. Re personalisation.

Following our prior feedback on personalisation, the GSMA’s Steering Group has decided to address personalisation as an activity that will build on initial progress in the area of measurement and metrics, given that much of the information and process activities may be common to both.  We would like to propose that the area of personalisation is discussed at the above workshop, to develop an initial understanding of where the OMA’s technology considerations might impact strategic and business decisions in that the GSMA might propose in this area.







	GSMA Response LS to OMA Requirements Group - OMA work on Mobile Advertising
	11/10/2007
	Page 1 of 2



