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1 Reason for Contribution

This contribution is aimed to create an basic interactive mobile advertising use case and derive requirements that must be considered in further stages of the Mobile Advertising Work Item.

2 Summary of Contribution

While this use case is based on the scenario “Interactive Advertisement Use Case” described in the Mobile Advertising Framework, scope, and initiatives” White Paper, some modifications have been done in order to improve and adapt it to the MobAd RD.
3 Detailed Proposal

5. Use Cases
(Informative)

5.1 Interactive Advertisement

5.1.1  ASK  \* MERGEFORMAT Short Description

While the user is consuming a content (e.g. music video), some advertisement appears sharing the screen. The user is able to interact with the advertisement by means of selecting some products (e.g. tickets for a concert).

This use case might apply either to broadcast or point to point advertisements, but a return channel (user to advertiser) is needed in both cases.

5.1.2 Actors

· User: of mobile services and consumer of the advertisements.

· Service Provider: entity providing the interactive mobile advertising service.

· Advertiser: merchants who would like to advertise their products / services to mobile users and interact with them.

5.1.2.1 Actor Specific Issues

· User: has a direct channel to interact with the advertiser.
· Service Provider: wishes to provide a good experience for users of their services, satisfying user’s necessities at every moment and his/her preferences when possible.
· Advertiser: is able to provide interactive advertisements.
5.1.2.2 Actor Specific Benefits

· User: have a better mobile experience, and is able to satisfy its needs in the moment (e.g. get more information about the advertised product, reserve or purchase it, etc). 

· Advertiser: may cause a big impact to the user, and then obtain an important redemption.

· Service provider: offers new attractive services to their clients.

5.1.3 Pre-conditions

· User: has a client that supports interactive content.

5.1.4 Post-conditions

· User: has received a message and interacts with it.
· Service Provider: has provided the desired service.
· Advertiser: has reached the user directly, and has offered his products or services with a high level of impact.

5.1.5 Normal Flow

1. The user is watching a music video of a concert in the Vienna’s Opera. An interactive advertisement appears sharing the screen with the video: it presents the free spaces of the theatre for the next concert with a text: “to book one ticket, click on the theatre’s area that you like”.

2. The user interacts with the advertisement by clicking the second floor area of the theatre and entering its mail address to receive the tickets.

3. The advertiser receives the requests and books the ticket.

4. The service provider charges the advertiser by CPA.

5. The advertisement disappears from the user’s screen and the video fits into the whole screen.

5.1.6 Alternative Flow 

1. Same as normal flow
2. The user doesn’t interact with the advertisement.

3. Some predetermined seconds later, the advertisement disappears from the user’s screen.

4. The advertiser isn’t charged by the services provider as no action has been performed by the user regarding the advertisement received.

6. Requirements
(Normative)

6.1 High-Level Functional Requirements

	Label
	Description
	Enabler Release

	MobAd-FUNC-001
	The advertising content formats MUST allow the interactivity between User and Advertiser (i.e. clickable areas, text fields, etc).
	MobAd 1.0

	MobAd-FUNC-002
	MobAd service SHOULD allow the following interactivity of the User with the advertisement (not limited to):

· Click to call: the User directly calls the Advertiser.

· Click to locate: the User obtains more information about the advertiser based on the location (e.g. advertiser’s shops near its location).

· Click to enter branded Mobile Web site: the User is redirected to the Advertiser’s web-site (e.g. to fill some forms, to get more information, etc).

· Click to receive coupon: the User receives a discount coupon that might be stored in its device.

· Click-to-buy: the User buys the Advertiser products.

· Click to download content: the User receives Advertiser’s related content (e.g. ringtone, brochure, video, etc).

· Click to forward content: the User  forward the advertisement to another User.

· Click to request: the User requests some action from the Advertiser with some parameters associated if needed (e.g. opt in for win prizes, order brochure by supplying postal or email addresses, etc)
	MobAd 1.0

	MobAd-FUNC-003
	The interactive advertisements MAY have an associated timeout during which the User can interact with it. After this timeout, interactivity is not allowed (e.g. the Advertisement disappears).
	MobAd 1.0


Table 1: High-Level Functional Requirements

6.1.1 Security

	Label
	Description
	Enabler Release

	
	
	

	
	
	

	
	
	


Table 2: High-Level Functional Requirements – Security Items

6.1.1.1 Authentication

	Label
	Description
	Enabler Release

	
	
	

	
	
	


Table 3: High-Level Functional Requirements – Authentication Items
6.1.1.2 Authorization

	Label
	Description
	Enabler Release

	
	
	

	
	
	


Table 4: High-Level Functional Requirements – Authorization Items

6.1.1.3 Data Integrity

	Label
	Description
	Enabler Release

	
	
	

	
	
	


Table 5: High-Level Functional Requirements – Data Integrity Items

6.1.1.4 Confidentiality

	Label
	Description
	Enabler Release

	
	
	

	
	
	


Table 6: High-Level Functional Requirements – Confidentiality Items

6.1.2 Charging

	Label
	Description
	Enabler Release

	MobAd-CHAR-001
	The Service Provider MUST be able to charge the Advertiser based on the Charge Per Action (CPA) model.
	MobAd 1.0

	MobAd-CHAR-002
	The actions charged in the CPA model MUST be based on the interactivity provided by the MobAd Service.
	MobAd 1.0

	MobAd-CHAR-003
	The User MAY receive an Advice of Charge (AoC) in case the interactivity has some associated costs for it.
	MobAd 1.0


Table 7: High-Level Functional Requirements – Charging Items

6.1.3 Administration and Configuration

	Label
	Description
	Enabler Release

	
	
	

	
	
	

	
	
	


Table 8: High-Level Functional Requirements – Administration and Configuration Items

6.1.4 Usability

	Label
	Description
	Enabler Release

	MobAd-USA-001
	The interactivity of the MobAd Service MUST NOT reduce the usability of the initial application that is rendering the advertising.
	MobAd 1.0

	
	
	

	
	
	


Table 9: High-Level Functional Requirements – Usability Items

6.1.5 Interoperability

	Label
	Description
	Enabler Release

	MobAd-IOP-001
	The application rendering the advertisement MAY interoperate with other applications or device’s native functions in order to provide interactive advertisement
	MobAd 1.0

	
	
	


Table 10: High-Level Functional Requirements – Interoperability Items

6.1.6 Privacy

	Label
	Description
	Enabler Release

	
	
	


Table 11: High-Level Functional Requirements – Privacy Items

6.2 Overall System Requirements

	Label
	Description
	Enabler Release

	
	
	

	
	
	

	
	
	


Table 12: High-Level System Requirements

4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

It is recommended to discuss the contribution and agree with the detailed proposal to be included in the RD.
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