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1 Reason for Contribution

MobAd intends to provide targeted advertisements to the right users at right time. In some cases, user would like to get some useful ads that will interest or benefit him/her. So user will initiate instantly ads pulling demand, which should be supported by MobAd Enabler. Moreover, the context that users ask for ads may potentially reflect the interests of the user, which may be used to facilitate further mobile advertisement delivery.

This contribution is to populate the use case section with the advertisement on demand case and also derive the related requirements.
2 Summary of Contribution

This contribution describes a use case on ads on demand and the associated requirements.
3 Detailed Proposal

3. Terminology and Conventions
3.1. Conventions

3.2. Definitions
	History Context
	A set of history information that snapshots user’s context when consuming ads (e.g. location, presence), which may reflect user’s interest or preference on ads.

	
	


5. Use Cases

5.1. Ad on Demand Use Case
5.1.1. Short description
When a user comes into a shopping mall occasionally, she may want to know about some discount information of certain kind of goods (e.g. shoes, dress) especially the coupons for the mobile users. She then sends a request to Service Provider to get related ads. After having selected one or more ads, she is asked whether she is desired to receive an ad pushing in similar context (e.g. location, time of day, day of week). And Service Provider also records the advertisement pulling context for further context-related advertisement delivery.
5.1.2. Actors
· User: The one who use the advertisement service provided by Service Provider.

· Service Provider: Provides the mobile advertising service and selects proper ads.
· AdEngine: (Pre)Fetches appropriate ads from Service Provider and feeds applications.
· Advertiser: Stores who try to deliver sale ads at the service provider.
5.1.2.1. Actor Specific Issues
· User: May want to pull some ads which interests or benefit her/him instantly.
5.1.2.2. Actor Specific Benefits

· User: Gets ads whenever she wants, and is able to subscribe ad pushing service conveniently.
· Service Provider: Offers targeted ads based on user’s demand, and is able to collect accurate context-related user interests.
5.1.3. Pre-conditions
· Advertiser: Has submitted the ads in the repository of Service Provider.
5.1.4. Normal Flow
1. When a user gets into a shopping mall, she wants to learn something about current discount information on shoes.
2. Then the user sends a request to Service Provider to get shoes related sale ads in current mall.
3. Service Provider selects a list of proper ads and sends it back to the user at once.
4. The user selects ads and gets coupons from Service Provider.

5. Service Provider asks if user wants to receive ads in similar context, user select “YES”. So she will get ads in similar context from now on.

6. Service Provider records the context as user’s history context and updates user’s interest on ads.
5.1.5. Alternative Flow 1
1. Same with normal flow.

2. The user triggers a request about current mall related sale ads which is caught by the AdEngine running on user’s device.
3. AdEngine tries to fetch related ads from Service Provider and feed the ads to the user.

4. – 6. Same with normal flow.

5.1.6. Alternative Flow 2
1. – 4.  Same with normal flow.

5. Service Provider asks if user wants to receive ads in similar context, user select “NO”. So she will not get ads push in similar context any more.

6. Same with normal flow.
6. Requirements

6.1. High-Level Functional Requirements

	Label
	Description
	Enabler Release

	MobAd-FUNC-XX1
	Service Provider SHALL be able to provide proper ads immediately after receiving a user's demand for pulling ads.
	MobAd 1.0

	MobAd-FUNC-XX2
	AdEngine SHALL support to fetch specific ads from Service Provider on users’ demands for pulling ads.
	MobAd 1.0

	MobAd-FUNC-XX3
	The User MUST be able to opt-in or opt-out for receiving ads for similar context later.
	MobAd 1.0

	MobAd-FUNC-XX4
	Service Provider SHALL support to record the history context (e.g. location, presence, time and ad related metadata) of ads for users to facilitate further ads delivering.
	MobAd 1.0

	MobAd-FUNC-XX5
	Service Provider SHALL provide a mechanism to push ads to users when history context matched in case of user opt-in to receive ads in similar context.
	MobAd 1.0

	MobAd-FUNC-XX6
	Service Provider SHALL support to update users’ interest on ads according to users’ ads demands for pulling ads.
	MobAd 1.0

	
	
	


Table 1: High-Level Functional Requirements

4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

It is recommended to discuss the contribution and agree with the detailed proposal to be included in the RD.
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