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1 Reason for Change

This CR defines the changes suggested as a result of the presentation regarding “How Campaigns actually works” as presented in: OMA-REQ-MobAd-2007-0089-INP_Campaigns_How_does_it_Work.ppt
Note:

The contribution should be updated based on the discussion on the presentation and therefore is presented for gathering the groups input.
2 Impact on Backward Compatibility

The Rd should be updated if CRs are accepted 

3 Impact on Other Specifications

None

4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

The new requirement and changed requirements should be updated in the RD doc.

6 Detailed Change Proposal

Change 1:  Definition Section

	Advertisement
	Content (text-based, image-based, etc), provided by an identified advertiser in an effort to influence and persuade individuals/consumers to take some action (buy, try, talk about, etc) in relation to the advertiser’s products, services.

	Advertiser
	An entity providing the advertisements and/or Advertisements campaign  and able to associate metadata to it in order to characterize the targeted content and the targeted audience. The advertiser owns the advertisement campaign and transfers advertisement and campaign information to the MobAd Enabler. The advertiser can also be an advertising agency.

	Campaign
	One or more advertisements that share a single idea and theme of a given advertiser targeting a given audience

	
	


Change 2:  New Functional Requirements (section 6.1)

	Label
	Description
	Enabler Release

	MobAd-FUNC+0x1
	 
	MobAd 1.0

	MobAd-FUNC+0x2
	 
	MobAd 1.0

	MobAd-FUNC+0x3
	The MobAd Enabler SHALL be able to select Ads based on Campaign metadata (e.g. use Campaign metadata when selecting Ads or stop providing Ads when campaign reaches its goals)
	

	MobAd-FUNC+0x4
	
	MobAd 1.0

	MobAd-FUNC+0x5
	The MobAd Enabler SHALL be able to associate metrics data collected for an Advertisement with the Campaign it belongs to
	MobAd 1.0

	MobAd-FUNC+0x6
	The MobAd Enabler SHALL be able to use the collected metrics in the Ad selection process (e.g. prioritize Ads that are not meeting the desired time line to reach their goals or capping) 
	MobAd 1.0


Change 3:  New Functional Data Integrity (section 6.1.3)

	Label
	Description
	Enabler Release

	MobAd-Int-+X01
	
	MobAd 1.0


Change 4:  New Functional Privacy (section 6.1.6)

	Label
	Description
	Enabler Release

	MobAd-PRIV+x01
	Privacy protection of Campaigns and related information SHALL be ensured (e.g. the campaign goals) 
	MobAd 1.0
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