Doc# OMA-REQ-MobAd-2007-0103R03-CR_Use_Cases_Reorder[image: image1.jpg]"sOMaQa

Open Mobile Alliance




Change Request

Doc# OMA-REQ-MobAd-2007-0103R02-CR_Use_Cases_Reorder
Change Request



Change Request

	Title:
	Re-order the use cases
	 FORMCHECKBOX 
 Public       FORMCHECKBOX 
 OMA Confidential

	To:
	OMA-REQ-MobAd

	Doc to Change:
	OMA-RD-Mobile_Advertising-V1_0-20071212-D

	Submission Date:
	Jan 2418, 2008

	Classification:
	 FORMCHECKBOX 
 0: New Functionality
 FORMCHECKBOX 
 1: Major Change
 FORMCHECKBOX 
 2: Bug Fix
 FORMCHECKBOX 
 3: Clerical

	Source:
	Da-Qi Ren, dren@huawei.com

	Replaces:
	n/a


1 Reason for Change

Based on the following comments (thank you all!), I modified the contribution as shown in the Detailed Change Proposal
David, while this input was on the portal we discussed and agreed a new use case from input 120R04, and suggested to have a new revision of 103, i.e. 103R04 to include this new added use case.

David also suggested to add an introduction paragraph to describe the order of the use cases and they category they belong to. 

Edin, suggested to put General AdEngine use case and SP Ad Selection use case as the first two use cases followed by others and so on.

Gaella, in addition to what Edin said, she also suggested to have Advertisement Selection in a Point to Point as the third use case and emphasised the need to agree on this today and have incorporated in the RD since we need to change that soon anyway. She suggested to have the following order of the use cases:

(Original Reason for Change) 

We have 10 use cases in Chapter 5 that covered: (1) Personalization of the Advertisements; (2) Interactivity of Advertisements; (3) Advertising Metrics. I would like to re-order these use cases based on the above categories. In detail:

Original:
5.1 Personalization;

5.2 Personalization;
5.3 Metrics;

5.4 Personalization;
5.5 Interactive;
5.6 Personalization;

5.7 Personalization;

5.8 Personalization.
5.9 Personalization;
5.10 personalization.
It would be preferable to re-order the use cases as below:

5.1 (5.1) Personalization;

5.2 (5.2) Personalization;

5.3 (5.4) Personalization;

5.4 (5.6) Personalization;

5.5 (5.7) Personalization;

5.6 (5.8) Personalization;

5.7 (5.9) Personalization;

5.8 (5.10) Personalization;
5.9 (5.5) Interactivity;

5.10 (5.3) Metrics;
This contribution is to re-schedule the use cases order of appearing inside RD chapter 5. 
2 Impact on Backward Compatibility

Update the RD with the new requirement.
3 Impact on Other Specifications

None

4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

The new requirement and changed requirement should be updated in the RD doc.

6 Detailed Change Proposal

Change 1:  Re-order the use cases. 
5 Use Cases
(Informative)


5.1 General AdEngine- related use case 
5.2 Service Provider Ad Selection use case

5.3 Advertisement selection in a Point to Point Advertisement Service 
5.4 User Group Selection in Advertisement Service
5.5 Personalizing advertisement using content scanning

5.6 Personalized Advertisements in a Point to Point Video Service
5.7 Ad related metadata embedded in the application content
5.8 Broadcast Delivery of Personalized Advertisements 
5.9 User Willingness to Receive Advertisements Using Context Information
5.10 Interactive Advertisement

5.11 Recording and Collection of Advertising Metrics 
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