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1 Reason for Change

Viral advertising is where users forward advertisements to each other either online or via mobile handsets. In this way, the advertisement of a product may be delivered to an unprecedented number of consumers. Viral advertising is positioned to play a significant role in commercial advertising on mobile handsets.

This contribution is to add a requirement regarding to include the advertisement forwarder information in reporting advertisement metrics data to metrics collection server.

R01 addresses the comments received during the London meeting. The feedback was the following (extracted from the agreed minutes):

“There was a comment that there is not requirement related to the mandatory of forwarding Ads and therefore this requirement is conditional upon another.

There was a comment that this requirement belongs to the Metrics section.

There was a comment that this is overlapping with HLF-030.  Therefore this requirement needs to be conditional upon that requirement.

There was a comment that it is unclear as to how this forwarding will happen. It was stated that for example DRM could be used.

There was a comment that if forcing the use of such technologies as DRM is not the intent then it would be preferable to have the SHALL changed to a MAY.

There was a suggestion to change “forwarded” to “share”.

There was a comment that the requirements is not clear as to whether metrics are wanted related to the content of the Ads which are shared or metrics regarding the interactivity of users vis-à-vis shared Ads.

It was responded that metrics are wanted to be collected regarding the interactivity of users sharing Ads.

Service Providers should know when users are sharing/forwarding Ads with others for charging purposes.”
2 Impact on Backward Compatibility

Update the RD with the new requirement.

3 Impact on Other Specifications

None

4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

The new requirement and changed requirement should be updated in the RD doc.

6 Detailed Change Proposal

Change 1:  New functional requirement 

6.1 High-Level Functional Requirements
	MobAd-METR-XXX+1
	If the “Click to shareforward content advertisements” interactive method is supported (see requirement XXXX
), the MobAd Enabler SHALL enable the collection and reporting of metrics about advertisement shared between different users.
	MobAd 1.0














�PAGE \# "'Página: '#'�'"  �� To be filled by the editor if the contribution is agreed





NO REPRESENTATIONS OR WARRANTIES (WHETHER EXPRESS OR IMPLIED) ARE MADE BY THE OPEN MOBILE ALLIANCE OR ANY OPEN MOBILE ALLIANCE MEMBER OR ITS AFFILIATES REGARDING ANY OF THE IPR’S REPRESENTED ON THE “OMA IPR DECLARATIONS” LIST, INCLUDING, BUT NOT LIMITED TO THE ACCURACY, COMPLETENESS, VALIDITY OR RELEVANCE OF THE INFORMATION OR WHETHER OR NOT SUCH RIGHTS ARE ESSENTIAL OR NON-ESSENTIAL.

THE OPEN MOBILE ALLIANCE IS NOT LIABLE FOR AND HEREBY DISCLAIMS ANY DIRECT, INDIRECT, PUNITIVE, SPECIAL, INCIDENTAL, CONSEQUENTIAL, OR EXEMPLARY DAMAGES ARISING OUT OF OR IN CONNECTION WITH THE USE OF DOCUMENTS AND THE INFORMATION CONTAINED IN THE DOCUMENTS.

USE OF THIS DOCUMENT BY NON-OMA MEMBERS IS SUBJECT TO ALL OF THE TERMS AND CONDITIONS OF THE USE AGREEMENT (located at http://www.openmobilealliance.org/UseAgreement.html) AND IF YOU HAVE NOT AGREED TO THE TERMS OF THE USE AGREEMENT, YOU DO NOT HAVE THE RIGHT TO USE, COPY OR DISTRIBUTE THIS DOCUMENT.

THIS DOCUMENT IS PROVIDED ON AN "AS IS" "AS AVAILABLE" AND "WITH ALL FAULTS" BASIS.

© 2007 Open Mobile Alliance Ltd.  All Rights Reserved.
Page 1 (of 2)
Used with the permission of the Open Mobile Alliance Ltd. under the terms as stated in this document.
[OMA-Template-ChangeRequest-20070101-I]

© 2007 Open Mobile Alliance Ltd.  All Rights Reserved.
Page 2 (of 2)
Used with the permission of the Open Mobile Alliance Ltd. under the terms as stated in this document.
[OMA-Template-ChangeRequest-20070101-I]

