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1 Reason for Change

The contribution OMA-REQ-MobAd-2007-0077-INP_MobAd_Enabler_actors_and__roles was followed by a discussion. This CR summarizes the results of the discussion, as changes to the RD.
Summary of change:

· Changes in definitions
2 Impact on Backward Compatibility

None
3 Impact on Other Specifications

None
4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

Reach consensus on definitions. Incorporate the suggested changes into RD.
6 Detailed Change Proposal

Change 1:  Definition Section 3.2
3.1 Definitions

	Ad App
	See OMA dictionary. In the MobAd context, an application which can be used to present advertisement(s). In some cases, User accesses content from the Content Provider by means of an Ad App

	Ad Engine
	A device-resident application which has multiple functionalities potentially organized in logical modules. The Ad Engine may perform the following functions: fetch appropriate ads; interact with different Ad Apps, select ads from a local storage, provide feedback mechanisms, filter and match information as well as scan content.. The Ad Engine can interact with the SP, Ad Selector and /or Metrics collection entity.


	Ad Selector
	A logical entity selecting the most appropriate ad(s) on behalf of the Service Provider based on a series of criteria, such as advertisement metadata, user information (profile, context, interest etc.), metrics.

	Content Provider
	An entity providing the content and potential associated metadata for a given application or service upon which advertisement service will be provided by the service provider. The content provider can also be a publisher.

	Ad Metrics
	Set of parameters and procedures to measure advertisements service on a quantitative and periodic basis

	Ad Metric Collector 
	A logical entity responsible for collecting metrics related information from different sources such as Service Provider, Ad App or Ad Engine. The Metric Collector could be a logical entity of the service provider or of the Ad Selector.

	Scanning Utility
	A logical entity that scans the content consumed or produced by the user. 

	Service Provider
	An entity offering the mobile advertisement service. The Service Provider may perform the following functions: manages the user or group of users information (profile context, location, presence, etc) provides Ads to a given user or group of users or for a given application/service, report metrics, configure the MobAd service, select and manage a user or a group of users. 

	Static Ad Content
	Ad data related to the identity of an advertiser and which do not change often (e.g.: logo)


Remove the Editor’s note in this section.
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