Doc# OMA-CMR-2007-0018R02-INP_Customized_Group_Multimedia_Ringing[image: image1.jpg]"sOMaQa

Open Mobile Alliance




Input Contribution

Doc# OMA-CMR-2007-0018R02-INP_Customized_Group_Multimedia_Ringing
Input Contribution



Input Contribution

	Title:
	Customized Group Multimedia Ringing
	 FORMCHECKBOX 
 Public       FORMCHECKBOX 
 OMA Confidential

	To:
	CMR BOF

	Submission Date:
	28 09 2007

	Source:
	Ruinan Sun, Huawei, rnsun@huawei.com
Wu Lingyan, Huawei, wulingyan_48795@huawei.com
Niu Yingbin, China Telecom, niuyb@sttri.com.cn, +8621 28970016
Ling Ying, China Telecom, lingying@sttri.com.cn, +8621 28970087

	Attachments:
	n/a
	 FORMCHECKBOX 
 Public       FORMCHECKBOX 
 OMA Confidential

	Replaces:
	OMA-CMR-2007-0018-INP_Customized_Group_Multimedia_Ringing
OMA-CMR-2007-0019-INP_UseCase_of_Grouptreatment
OMA-CMR-2007-0018R01-INP_Customized_Group_Multimedia_Ringing


1 Reason for Contribution

Many users want to set different CMRs for different kinds of people according to their age, interest, the relationship between them etc. E.g. setting rock music for classmates, while setting soothing music for some old people. 
R01: CR2007-0019 also gives the use case about group CMR service. Merge 2007-0018 and 2007-0019 together in 2007-0018R01.
R02: Change the name and short descriptions of this UC base on the comments on 27th Sep CC.
2 Summary of Contribution

This contribution is to bring the Customized Group Multimedia Ringing use case to CMR BOF.
3 Detailed Proposal

2. References
	[XDM]
	‘XML Document Management Release 2’, WI 0115, OMA-WID_0115-XDM_Rel2-V1_0-20050517-A, Open Mobile Alliance™, 
http://www.openmobilealliance.org/ftp/Public_documents/TP/Permanent_documents/OMA-WID_0115-XDM_Rel2-V1_0-20050517-A.zip

	[3GPP TR 22.982]
	“Study of Customized Alerting Tone(CAT) requirement”, 3rd Generation Partnership Project, Technical Report 3GPP TR 22.982 V8.0.0, 
URL: http://www.3gpp.org/ 


3. Scenarios
NOTE: This section provides a list of uses cases for customized multimedia ringing. The use cases illustrate the practical application that CMR may have in real life and the benefits they could contribute to the whole set of actors of the value chain.
3.A Customized Multimedia Ringing for Different Groups
3.A.1 Short Description
A user who subscribe to CMR service can manage his/her CMR contact list and set different contact groups. CMR service can be provided to different groups based on the user setting, such as: setting different ring tone or ring-back tone for different groups. 
3.A.2 Actors

	Actor
	Description

	UserA
	A user who has subscribed CMR Service

	UserB1, UserB2,UserB3
	A user who has a device which can play CMR, who is UserA’s business partner, belong to UserA’s business group.

	UserF1, UserF2, UserF3
	A user who has a device which can play CMR, who is UserA’s friend, belong to UserA’s friend group.

	Operator
	The operator providing CMR service

	Content provider
	The content provider providing multimedia resource for the operator, e.g. music clip or video clip or picture.


3.A.3 Actor Specific Issues
None.
3.A.4 Actor Specific Benefits
	Actor
	Benefit

	UserA
	Is able to set different CMRs for different groups and manage his/her CMR group.

	UserB, UserX
	Is able to enjoy specified CMR for the group he belongs to

	Operator
	Is able to charging UserA and/or content providers because users who use this function usually buy more than one multimedia file

	Content provider
	Is able to get digital right fee of the resource.


3.A.5 Pre-conditions
· UserA has subscribed the CMR service
· UserA has set groups,  One group "Business" which includes the UserB1, UserB2 and UserB3 while another group "Friends" includes UserF1, UserF2 and UserF3. 
· UserA has subscribed several CMR resources for Customized Multimedia Ringing Tone. He sets "RingingTone=CompanyAdvertizement" in the group "Business" and "RingingTone=LoveMeTender" and "DisplayPicture=LoveHeart" in the group "Friends".
· The operator provides the CMR service and stores UserA’s settings.
· The content provider provides multimedia resources.
3.A.6 Post-conditions
· UserA makes UserB1 enjoy the CMR User A has set for "Business" group (the group UserB1 belongs to), makes UserF1 enjoy the CMR User A has set for "Friends" group.

· UserB1 enjoys the CMR UserA set for  "Business" group, and UserF1 enjoys the CMR UserA set for "Friends" group. 

3.A.7 Normal Flow

Customized Multimedia Ring tone:
1)  UserA initiates a call to UserB1.

2) The operator receives the call and invokes CMR service.

3) CMR service determines which group UserB1 belongs to (” Business”) and which CMR UserA specified for this group (music  “CompanyAdvertizement”).
4) The call is  transmitted  to UserB1.

5) UserB1’s terminal start to ring., and the ring is set to music  “CompanyAdvertizement”.

6)  UserB1 accepts the call, then the music  “CompanyAdvertizement” is stopped.
7) Later on, UserA calls UserF1.
8) The operator receives the call and invokes CMR service.
9) CMR service determines which group UserF1 belongs to (“Friends”) and which CMR UserA specified for this group (music  “LoveMeTender” and picture “LoveHeart” ).
10) The call is transmitted to UserF1.
11) UserF1’s terminal start to ring, and the ring is set to “LoveMeTender”, “LoveHeart” is shown on the screen.
12) UserF1 accepts the call, then the music “LoveMeTender” is stopped.
Customized Multimedia Ring-back tone:
1)  UserB1 initiates a call to User A.

2) The operator determines which group UserB1 belongs to  (” Business”)  and which CMR UserA specified for this group (music “CompanyAdvertizement”).
3) The call is transmitted to UserA.

4) The music “CompanyAdvertizement” is played to UserB1 as the ring back tone before UserA answers the call.

5)  UserA accepts the call, then the music “CompanyAdvertizement” is stopped playing to UserB1.
3.A.8 Alternative flow
None specified.

3.A.9 Operational and Quality of Experience Requirements

None specified.

4. Gap Analysis
4.A Gap Analysis -Customized Group Multimedia Ringing
· This Use Case identifies the following gaps with existing OMA enablers:

The Customized Group Multimedia Ringing use case shows a particular case of providing different CMR for different group. CMR can interactive with existing OMA enabler [XDM] to realize this use case,. The XML Document Management (XDM) defines a common mechanism that makes user-specific service-related information accessible to the service enablers that need them.  Therefore, the XDM Enabler is considered as a group definition to facilitate setting different user groups and interactive CMR server to provide different CMR for different groups. 

When using XDM to realize the group treatment, following gaps need to be filled:

· The definitions of the interfaces between CMR Enabler and XDM Enabler.

· Clarification the normal flow of transfer data between CMR Enabler and XDM Enabler.
· Definition the data setting in CMR Enabler and XDM Enabler.

· The interface between the terminal and CMR Enabler for group setting.

· This Use Case identifies the following gaps with existing STB:

3GPP CAT service [3GPP TR 22.982] has a similar requirement: 4.10 Interaction with User Profile. The service specific information of the user such as Group Management can be the content of User Profile. In OMA, we can realize Customized Group Multimedia Ringing use case by interaction CMR with XDM, so that different services (such as CMR, presence) can share the same groups setting in XDM.

3GPP CAT requirement [3GPP TS 22.182] are derived from [3GPP TR 22.982] only focus on the requirements of CAT service, but some words are different. Only high level requirement about interaction with User Profile is given in section 5.2, no detail definition about Group Information can be the content of User Profile.
4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

CMR BOF considers this contribution, accept this use case and gap analysis about this.
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