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1 Reason for Contribution

The contribution proposes changes to background information for MSC BOF white paper.
2 Summary of Contribution

This input proposes text to reference CAD enabler under MSC background information.
3 Detailed Proposal

7.1 Background
Recent years, the IT industry comes to the critical point traditional Internet service emerging with mobile value-added services. In Internet area, WEB 2.0 is rising up, gradually becomes the mainly direction of business transition of big Internet company and the innovation point of small web site. Although there had pop up some foams, the individuation, socialization, User Generating Content have been admit to be the new chance of Internet market developing by public. 
Although the ability of recent mobile phone has improved greatly, users can take photos whose quality is nearly equalling to digital cameras, those photos are mainly stored in the memory of phone, without sharing with his/her friends, even in the most advance market, it have not contribute any revenue to operator except for the network flow. The contents stored in the mobile phone have a special peculiarity which cannot stay in the phone for a long period, so before those contents were deleted, most of them were not shared to other people, it might be a waste in a kind of sense. 

The value of UGC is that the information it provides can be obtained by any person, and the persons who have the same opinion may form a group. For example the groups on YouTube website have developed to a exaggerate detail scale, foot fetishism addiction divide into scratching sole addiction, toes addiction, arch aesthetics enjoy and so on. These desiring of various Long Tail can only be fulfilled under the precondition of rapid network access and mass confluence of people, it means new chances to mobile operator. 
Telecommunication operators are leading the industry value chain stride to benign interdependent mode, and try best to discover the innovative modality of digging potential consuming requirement of customer. The website of mobile social community should be like a stock market rather than a grocery store, it provides the ground for contents communication and exchange. Instruction to the user experience of UGC is most important. The service mode of ‘Mobile phone plus Internet’ has bear out the corner of huge iceberg.
Mobile social community is a good bridge linking Internet and mobile world. It offers several key features that the user desired. First is personal space, it provides logical space to store the data treasure of everybody, making up for memory lack of mobile phone. Second is content sharing, it supplies arena to show one’s funny message, articles, photos, videos, daily life sentiment to somebody else. Third is communication between users, it makes the personal space to be a basic element of communication, and then generate great market value.

With Mobile social community, mobile phone becomes the gadget of recording daily life and spreading out, the bearer of fashion life, it digs out the user’s potential ability of self-spreading, act the role of motive power of benign developing of value-added mobile services. 

7.1.1 External Initiatives

There have some external initiatives for the mobile social community’s developing, just like the following factors: 

· WEB2.0, blog, personal space has become a trend of Internet, and it is moving to socialization and entertainment. 

· The market of portability and mobility has been mature.

There are several standards organizations have provides the fundamental technology which can be utilized to support MSC service, so OMA may be interested to liaise with:

· IETF Atompub working group:

The Atom Publishing Protocol (APP) is an application-level protocolfor publishing and editing Web resources. The protocol specifies operations for publishing and editing resources using HTTP applying in Blog publishing.
· W3C Working Draft XMLHttpRequest:

The World Wide Web Consortium (W3C) develops interoperable technologies (specifications, guidelines, software, and tools) to leadthe Web to its full potential. It investigates many important specifications support the browsing service, for example the XMLHttpRequest supporting AJAX.
· Open Ajax Alliance:
The OpenAjax Alliance is an organization of vendors, open-source initiatives and Web developers dedicated to the successful adoption of open and interoperable Ajax-based Web technologies. The alliance's prime objective is to accelerate customer success with Ajax by improving the customer's ability to mix and match solutions from Ajax technology providers and helping to drive the future of the Ajax ecosystem. Its technology initiatives include specifications and open source software.

7.1.2 Internal Initiatives

Mobile Social Community is related to various OMA activities. The relationship between MSC enabler various OMA enablers, potential impact that standardization work on Mobile Social Community may have on existing OMA enablers. At the BoF stage, OMA work that is potentially related to Mobile Social Community should limits in the BoF’s scope, goals and use cases, as compared at high-level to OMA group charters and OMA WIDs. This section enumerates the OMA enablers that are in-scope for Mobile Social Community. An in-depth analysis at the enabler’s requirements, architecture and/or technical specifications level and/or a gap analysis are outside the scope of this section. 
1. OMA WID 110 – Dynamic Content Delivery [DCD]
a. Description: This work item will introduce a service enabler that provides a mechanism for a server to deliver automatically, on a periodic basis as prescribed by the user/operator/service provider preferences, personalized content to a handset. This mechanism will be agnostic to network technology and will operate autonomously in the background. 
b. Relationship: Mobile Social Community can be considered a form of content and requires delivery. A Mobile Social Community framework may be dependent on DCD mechanisms.
2. OMA WID 136 – General Service Subscription Management [GSSM]
a. Description: The objective of this work item is to specify a general service subscription management function in OSE that is expected to cover management of all services subscriptions within an operator/service provider’s domain.
b. Relationship: Mobile Social Community covers mobile social community service based on subscribed and unsubscribed services. It is possible that Mobile Social Community requirements may imply some changes in the service subscription models, which may have implication on subscription management.
3. OMA WID 100 –Push-Specification-Maintenance [PUSH]
a. The PUSH enabler realizes a mechanism to initiatively send content to mobile user’s terminal. It is a concept in contrast to pull technology, which is also based on the client/server model, but where there is explicit request from the client before the server transmits. The PUSH enabler is agnostic to different content types used by different applications.
b. Relationship: PUSH enabler is one of the effective enablers by which MSC can push personalized information to user. User can subscribe to personalized information from MSC, and MSC will send information to the user through PUSH enabler or others. 
4. OMA WID 0155  – Converged Address Book [CAB]
a. Description: The CAB enabler is chartered to define a common network based address book for users. The users can access and update this address book remotely from the terminal with an extensible CAB address book format or data structure. It also provides a framework for that allows interworking with available address books provided by (for example) messaging and email services.
b. Relationship: One of the key components of any social community service begins with a good address book. The address book can store all the necessary information of the user such as contact list, presence information and communication preferences, which can be made available to the social community network(s). In summary, interfacing CAB with the MSC can facilitate improved user experience and building an effective MSC service. 
4 Intellectual Property Rights
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5 Recommendation

We recommend MSC BOF to discuss and accept the proposed changes.
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