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1 Reason for Contribution

This contribution has been created to kick off the MobAd activities. It is mean to initiate the discussion on some preliminary aspects before starting the work.

2 Summary of Contribution

Section 3 introduces:

a. A problem statement that summarizes the identified problems on the Mobile Advertising standardization framework.

b. A set of open questions that the group should discuss in order to drive the group’s activity.

3 Detailed Proposal

A . Problem Statement

The term Mobile Advertising refers to a technique of marketing that consists in send advertisements to the users through the mobile network, either embedded in some service (e.g. a mobile web banner) or directly using some delivery channels (e.g. MMS, SMS, etc).

The Mobile Advertising platforms and services are in a very nascent nature, and there are some issues that need to be carefully addressed to obtain the highest performance:

· Non-technical issues, such as regulation, consumer acceptance, user privacy, etc.

· Technical issues, such as security, advanced delivery methods, measuring methods, charging, user profiling, etc

Today, there are slight initiatives to address these issues within a standard framework, but not every actor is aware of them, and involved in find the solutions. This could derive in:

· Inefficient business models: use cases not covered.

· Inaccurate value chains: some key actors left out of the chain.

· Market fragmentation: lack of interoperability, inefficient modules, etc.

· Bad user and service provider experience: undesired service effects as spam, delivery errors, etc.

An overall complete and standardized solution must be available to avoid this problems.

B . Open questions
To establish the scope of the MobAd work, some of the questions that will have to be addressed by the group are:

What…

· What would be the definition of Mobile Advertising in the scope of OMA?

· From a high level point of view, what types of Mobile Advertising could be considered? Which one should be taken into account by the group?

· What issues have to be solved in a Mobile Advertising service? From these issues, which are in a priority position to be addressed by the group?

Who…

· Who are the main stakeholders involved in a Mobile Advertising service? Are they represented in the group? 

· Who are the Mobile Marketing Association (MMA) and what are they doing?

· Are there other external groups that could be potentially interested or affected by the work?

How…

· Which is the best format to create the MobAd reports?

· What will be the overall content of the reports?

· How and when should the MobAd group contact the MMA? What we expect from them?

4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

The MobAd group is asked to discuss the points in this input contribution.
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