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1. Scope and Objectives
The scope of this White Paper is to identify the players of the Mobile Advertising Value Chain and to describe Use Cases that are of interest to the OMA. Besides that this paper aims [initiatives]… 
Will also define what is not in the scope.
2. References

The policy for reference lists is:

1.
OMA documents listed should have at least one approved version – draft-only docs should not be referenced.  Exception exists for documents that will be approved with or after the referenced doc is approved (may be part of same enabler package).  In short – approved docs should not reference unapproved docs.

2.
When a reference is made to an OMA specification, then Open Mobile Alliance with the TM symbol (™) should be used in the description.

3.
The name + version (no date) for OMA specifications are generally sufficient – dates should be used only if there is a specific reason to limit the usage.

4.
For references to WAP Forum docs, dates should not be included as DID's for the old WAP Forum specifications are enough and the reference description should refer to WAP Forum™.

5.
References to other affiliate docs should similarly provide sufficient information to uniquely determine the needed document and should provide the appropriate source information.

6.
The URL for OMA material (new OMA and affiliate) should always be http://www.openmobilealliance.org (an exception is OMNA that is reached through http://www.openmobilealliance.org/tech/omna)

Models to use


[REFLABEL]
<General Model> “Ref Title”, Ref information (source, date, id),
URL:http//<ref-source>/ 


[OMADOC]
<OMA Model> “OMA Document Title”, Open Mobile Alliance™, OMA‑<docname>{‑<version>}, URL:http//www.openmobilealliance.org/ 

If there are no entries in the table – enter ‘none’ to be clear.
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3. Terminology and Conventions

3.1 Conventions

This is an informative document, which is not intended to provide testable requirements to implementations.

3.2 Definitions

	Term 1
	Definition

	Term 2
	Definition

	
	


3.3 Abbreviations

	OMA
	Open Mobile Alliance

	xxx
	xxx

	
	


4. Introduction

<< Provide information to help readers understand why this document is being produced.  For example, this section could be used to:

Provide some background to the issue being covered

Describe nature of the environment that requires a paper be presented

Justify why OMA has a role to present information on the issue

DELETE THIS COMMENT >>
Shall also clarify the objectives of mobile advertising.
4.1 Background of Mobile Advertising


4.2 State of the mobile market advertising industry 


· 
· 


External Initiatives
An overview of the existing external initiatives .
5. Mobile Advertising Value Chain
6. Describes the actors that add value to mobile advertising services.

· 
· 
· 
· 
· 
· 
· 
· 

· 
· 

· 
· 

· 
· 
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· 
· 

· 
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7. Scenarios
8. Will describe the set of use cases that this BoF intends to study.
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