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1 Reason for Contribution

This contribution is intended to provide a set of potential areas of work to be discussed within the group.

2 Summary of Contribution

The contribution is presented in a table that contains the potential area of work, the problem statement and the actions expected from the group. 

3 Detailed Proposal

	Potential Area of Work
	Problem Statement
	Actions expected

	Roadmap
	Giving the short timeline of the BoF and the potential lack of work during some vacation’s dates, the roadmap of the BoF seems to be very aggressive.

Further proposals to correct this might be needed.
	Provide the MobAd group a set of milestones to achieve, and further actions in order to have a realistic a achievable calendar, as well as successful results.

	External initiatives
	As there are different initiatives in the industry about mobile advertising, the OMA Work may overlap with some Mobile Advertising initiatives, or have non aligned objectives.

The list of organizations are, but not limited to:

· MMA

· MEF

· GSMA

· ….


	Provide the MobAd group some information about what are the Mobile Advertising initiatives within each group, and some evaluation about this initiative, etc.

The outcome of this contributions could help to:

· Fill the external initiatives section in the first report.

· Decide how the BoF could act regarding the relationships with the external groups.

	Background of Mobile Advertising
	The Mobile Advertising industry has just started, and there is needed to have a common understanding about the Mobile Advertising  framework.
	Provide the MobAd group some high level contributions establishing the boundaries of Mobile Advertising and presenting some information that can be useful for a further stage of the work.  

The outcome of this contribution could help to:

· Fill the background of Mobile Advertising section in the report.

· Establish what is in and what is out of the scope of the BoF.

	Mobile Advertising Value Chain
	The Mobile Advertising value chain may vary depending on the service provided, but the set of actors that might provide added value to this service in any point should be identified.
	Provide the MobAd group a set of detailed descriptions of the different actors conforming the Mobile Advertising value chain and why they can be benefited from the Mobile Advertising and vice versa.

The outcome of this contribution could help to:

· Fill the Mobile Advertising value chain in the report.



	Mobile Advertising Scenarios
	In order to achieve a realistic work, the set of scenarios that may be considered by the BoF should be an easy to use number.

Is needed to identify a classification of how to organize the use cases before starting to get into the details of each particular one.
	Provide the MobAd group a proposal of how to organize the use cases and the background information for sending further contributions to fill this use cases.

The outcome of this contribution could help to:

· Fill the scenarios section in the report.

· Establish what is in and what is out of the scope of the BoF.


4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

The MobAd group is asked to discuss and discuss and complete this areas of potential work and to find volunteer contributors to help the work progress.
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