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1 Reason for Contribution

This contribution is addressing AI 2006-A018.
2 Summary of Contribution

Mobile Advertising work is related to the work currently performed for other OMA enablers. This contribution is providing a high-level initial view of the enablers that Mobile Advertising may impact or may be dependent on, or both. The contribution proposes to populate a section in the MobAd whitepaper with this initial analysis, with the understanding that this is an open-ended list that may undergo revisions, as the MobAd whitepaper evolves. There are multiple benefits from having this view documented early on:

· may allow us to easier determine some additional aspects that are specific to MobAd (gaps)

· may allow us to easier determine aspects that we should not focus on (may be covered)

· may be a source of inspiration for MobAd use cases

· may facilitate discussion/exchanges with other active groups

· may increase the level of interest/participation

· may help determining the type of recommendations we make as part of the TP report

3 Detailed Proposal

Change 1:
2. References

	[DCD]
	‘Dynamic Content Delivery’, WI 0110, OMA-WID_0110-DCD-V1_0-20050510-A, Open Mobile Alliance™, http://www.openmobilealliance.org/ftp/Public_documents/TP/Permanent_documents/OMA-WID_0110-DCD-V1_0-20050510-A.zip

	[BCAST]
	‘Mobile Broadcast’, WI 0093, OMA-WID_0093-BCAST-V1_0-20040420-A, Open Mobile Alliance™, http://www.openmobilealliance.org/ftp/Public_documents/TP/permanent_documents/OMA-WID_0093-BCAST-V1_0-20040420-A.zip

	[GSSM]
	‘General Service Subscription Management’, WI 0136, OMA-WID_0136-GSSM-V1_0-20060616-A , Open Mobile Alliance™,  http://www.openmobilealliance.org/ftp/Public_documents/TP/Permanent_documents/OMA-WID_0136-GSSM-V1_0-20060616-A.zip

	[LFC]
	‘Look and Feel Customisation”, WI 0138, OMA-WID_0138-LFC-V1_0-20060523-A, Open Mobile Alliance™, http://www.openmobilealliance.org/ftp/Public_documents/TP/Permanent_documents/OMA-WID_0138-LFC-V1_0-20060523-A.zip

	[DMDiagMon]
	‘Device Management Diagnostics and Monitoring’, WI 0116, OMA-WID_0116-DMdiagMon-V1_0-20050712-A, Open Mobile Alliance™,  http://www.openmobilealliance.org/ftp/Public_documents/TP/Permanent_documents/OMA-WID_0116-DMdiagMon-V1_0-20050712-A.zip

	[CBCS]
	‘Categorization Based Content Screening’, WI 0105,  OMA-WID_0105-Categorization_Based_CS_FW-V1_0-2—5-6-7-A, Open Mobile Alliance™, http://www.openmobilealliance.org/ftp/Public_documents/TP/Permanent_documents/OMA-WID_0105-Categorization_Based_CS_FW-V1_0-20050607-A.zip

	[GPM]
	‘Global Permissions Management’, WI 0122, Open Mobile Alliance™, OMA-WID_0122-GPM-V1_0-20050719-A, http://www.openmobilealliance.org/ftp/Public_documents/TP/Permanent_documents/OMA-WID_0122-GPM-V1_0-20050719-A.zip

	[MGCF]
	‘Mobile Gaming Centric Functions’, WI 0141, Open Mobile Alliance™, OMA-WID_0131-MGCF-V1_0-020061003, http://www.openmobilealliance.org/ftp/Public_documents/TP/Permanent_documents/OMA-WID_0141-MGCF-V1_0-20061003-A.zip


End Change 1
Change 2:
5.2 Internal initiatives
Mobile Advertising is related to various OMA activities. The nature of the relationship varies from dependencies on certain OMA enablers, to potential impact that standardization work on Mobile Advertising may have on existing OMA enablers. At the BoF stage, OMA work that is potentially related to Mobile Advertising is identified based on the BoF’s scope, goals and use cases, as compared at high-level to OMA group charters and OMA WIDs. This section enumerates the OMA enablers that are in-scope for Mobile Advertising, includes a short description of the identified enablers and states the potential nature of the relationship between Mobile Advertising and each identified OMA enabler. An in-depth analysis at the enablers requirements, architecture and/or technical specifications level and/or a gap analysis are outside the scope of this section. A large number of OMA enablers may become dependencies for the Mobile Advertising framework, but not all of them will be impacted by the Mobile Advertising framework. At this stage, the following OMA Work Items seem to be a reasonable subset to be further explored:
1. OMA WID 110 – Dynamic Content Delivery (DCD)
a. Description: This work item will introduce a service enabler that provides a mechanism for a server to deliver automatically, on a periodic basis as prescribed by the user/operator/service provider preferences, personalized content to a handset. This mechanism will be agnostic to network technology and will operate autonomously in the background.   The content will be such that the user can navigate it, initiate requests for more detailed content, subscribe to additional content channels, and launch secondary applications. 
b. Relationship: Mobile Advertising can be considered a form of content and requires delivery. A Mobile Advertising framework may be dependent on DCD mechanisms, and may impact them (e.g. in the area of “interactive” advertisements).
2. OMA WID 093 – Broadcast (BCAST)
a. Description: The goal of the proposed work item is to define an end-to-end framework for mobile broadcast. The term "Mobile Broadcast" refers to a broad range of broadcast services, which jointly leverage the unidirectional one-to-many broadcast paradigm and the bi-directional unicast paradigm in a mobile environment. Such services can be consumed, among other things, on mobile handheld devices. Simultaneous availability of uni-directional broadcast and bi-directional links enable new types of possibly interactive services (e.g. service discovery, charging, and content protection). 
b. Relationship: Mobile Advertising may rely on services offered by BCAST, and may impact BCAST evolution (e.g. inserting advertisements into broadcast content, via the BCAST Service Guide).
3. OMA WID 136 – General Service Subscription Management
a. Description: The objective of this work item is to specify a general service subscription management function in OSE, that is expected to cover management of all services subscriptions within an operator/service provider’s domain.
b. Relationship: Mobile Advertising covers advertisement based on subscribed and unsubscribed services. It is possible that Mobile Advertising requirements may imply some changes in the service subscription  models, which may have implication on subscription management.
4. OMA WID 138 – Look and Feel Customization (LFC)

a. Description: The main objective of the WI is to allow different entities in a mobile environment such as service providers, network operators, handset manufacturers, enterprises or device owners, to configure the device look and feel according to their own requirements and needs. This would address specific use cases not yet considered in OMA such as device branding (by e.g. operators, manufacturers or enterprises) and user-triggered customisation processes.
b. Relationship: Mobile Advertising may add special requirements with respect to look & feel parameters that need to be exposed.
5. OMA WID 116 – Device Management Diagnostics and Monitoring (DMDiagMon)
a. Description: The overall goal of the OMA DM Device Diagnostics and monitoring is to enable management authorities to proactively detect and repair troubles even before the users are impacted, or to determine actual or potential problems with a device when an opportunity presents itself. 
b. Relationship: a Mobile Advertising framework needs to include metering and reporting (of the effects of mobile advertising). DMDiagMon handles diagnostics policies management, performance monitoring device interogation and remote diagnostics procedure invocation. While those mechanisms are being specified initially for other purposes, they may provide a basis for the mechanisms to achieve metering and reporting for Mobile Advertising. At the same time, Mobile Advertising requirements may add requirements to DMDiagMon.
6. OMA WID 105 – Categorization-based Content Screening (CBCS)
a. Description: The aim of this work item is to specify a categorization-based content screening framework that could be used both in mobile environment and Web based environments.
b. Relationship: Mobile Advertisements may have to be screened (submitted to content-screening rules) before being delivered. In order for a Mobile Advertising framework to be feasible, it needs to recognize and deal with the presence of a CBCS enabler in the environment. In addition to that, the emergence of Mobile Advertising may add new CBCS categories to be managed.
7. OMA WID 125 – Global Permissions Management (GPM)

a. Description: The objective of this work item is to provide the OMA with a Global Permission Management architecture and specifications which will be used to manage permissions to access principals' information from the various OMA enablers. The work item will address permission checking before any principal’s related information is provided to the requesting application, enable the dynamic provisioning of principals’ permission settings and synchronise permission settings between the GPM and other entities, if needed.
b. Relationship: Delivery of Mobile Advertisements may be submitted to privacy and/or preferences checking, before being delivered. In order for a Mobile Advertising framework to be feasible, it needs to recognize and deal with the presence of a GPM enabler in the environment. In addition to that, the emergence of Mobile Advertising may add new attributes, possibly new types of rules to GPM.
8. OMA WID 141 – Mobile Gaming Common Functions (MGCF)
a. Description: This work item will be used to facilitate development of mobile games and provide standardized descriptions of functionality existing in many games and/or functionality provided by many game developers and game servers, and defines a set of desirable game-centric functionalities to be provided by Game Services. These functions are expected to be common to many games. Example of such functions include, amongst other: management of advertisements during games.
b. Relationship: An interesting Service Model could be inserting advertisement during games, and managing such advertisements. Such a model would be dependent on MGCF, but could also bring in new requirements to MGCF.
In addition to the OMA work identified above, a Mobile Advertising framework may interact and be dependent on  a number of  other OMA enablers   (e.g. Push, MultiMedia Messaging, Presence, Location, Charging, Security, Policy Evaluation, Enforcement and Management, Device Profile Evolution, etc). A complete list and analysis of the impact is beyond the scope of this section, and the list of Work Items that needs to be further explored may be later expanded to include examples listed above or others, as need may be.
End Change 2
4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

The recommendation is to add references in section 2 of MobAd whitepaper (see Detailed Proposal, Change 1) and add a new section 5.2 to the MobAd whitepaper (see Detailed Proposal, Change 2).
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