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1 Reason for Contribution

This contribution addresses AI 2006-A017.

R01 includes the processing of the comments and feedback received at the presentation of this contribution during the interim F2F meeting in Madrid on January 17th/18th 2007. The original contribution with the notes taken at the F2F is attached.
2 Summary of Contribution

This contribution aims to provide a set of use cases for the associated section of the White Paper ‘Mobile Advertising, Framework, Scope and Initiatives’. It proposes a structure for presenting the use cases in general and fills in some use cases in particular. It is understood that the proposed set of use cases is not complete and that further amendments may very well be necessary.

3 Detailed Proposal

6. Scenarios

6.1 Peer-to-peer Messaging Induced Advertising

6.1.1 Short Description

Regular peer to peer messages are enriched with advertising content. 

6.1.2 Primary Actors

	Actor
	Description

	UserA
	A user with a messaging client

	UserB
	A user with a messaging client that UserA wants to address via a messaging channel (SMS, MMS, IM, …) and that has a subscription to OperatorB including the agreement to receive advertisements

	OperatorA
	The operator servicing UserA

	OperatorB
	The operator servicing UserB


6.1.3 Actor Specific Benefits

	Actor
	Benefit

	UserA
	Is able to send UserB a message

	UserB
	Is able to benefit based on SLAs with OperatorB

	OperatorA
	Is able to bill UserA and/or bill Advertising agencies (through one of the alternative flows)

	OperatorB
	Is able to bill UserB and/or bill Advertising agencies


6.1.4 Pre-conditions

· UserA is a registered user of the particular messaging service.

· UserB is a registered user of the particular messaging service and has agreed with his provider to receive advertisements.

· Advertisement selection process is operational whereby messages for UserB form a trigger. 

· Conditions for determination whether ads can be sent are available.

6.1.5 Post-conditions

· UserA has sent a message to UserB.

· UserB has received a message from UserA, including an advertisement.

6.1.6 Normal Flow

1. UserA composes a message for UserB and sends it.

2. OperatorA receives the messages and sends it to UserB.

3. OperatorB receives the message.

4. OperatorB identifies UserB.
5. OperatorB determines whether he may send/attach an advertisement meant for UserB (policy check).
6. OperatorB selects an ad that can be attached to the messages. Note: Advertisement selection is needed and can be based on several criteria, e.g. past behavior/presence. This should be handled in a separate Use Case. 

7. The original message and the selected advertisement are delivered to UserB. Depending on the medium this might be embedded in the message (IMPLICIT) or as a separate message (EXPLICIT).

The following subscenarios might be considered as additional use cases:
1. The advertisement may contain interactive content for UserB (INTERACTIVE).

2. OperatorA selects an advertisement to send to UserB (NOT SUBSCRIPTION BASED).

3. Real time status information (e.g. location, presence) of UserB is used to select an appropriate advertisement delivery (CONTEXT RELATED). Real time status information, e.g. context settings on the mobile device, can be also be used to delay or block advertisements, which might overrule an existing SLA.
4. UserA could address N individual UserB´s simultaneously.
6.2 Pull Induced Advertising

6.2.1 Short Description

Regular content pull is used to expose the requestor to advertising content. 

6.2.2 Primary Actors

	Actor
	Description

	UserA
	A user with a messaging client interested in pulling content and that has a subscription to ServiceProviderA including the agreements (either with ServiceProviderA or ContentProviderA to receive advertisements.

	ContentProviderA
	A content provider servicing UserA

	ServiceProviderA
	The service provider servicing UserA


6.2.3 Actor Specific Benefits

	Actor
	Benefit

	UserA
	Is able to benefit based on SLAs with ServiceProviderA and/or ContentProviderA

	ContentProviderA
	Is able to bill for the received content and/or bill Advertising Agencies

	ServiceProviderA
	Is able to bill UserA, ContentProviderA and/or bill Advertising Agencies


6.2.4 Pre-conditions

· UserA is subscribed to the content delivery service.
· UserA is authorized to receive the content.

· UserA has agreed with his ServiceProviderA/ContentProviderA to receive advertisements.

· Advertisement selection process is operational whereby pull messages from UserA form a trigger.

6.2.5 Post-conditions

· UserA has received the requested content.

· UserA has received the selected advertisement.

6.2.6 Normal Flow

1. UserA sends a content request.
2. ServiceProviderA receives the request and delivers it to ContentProviderA via the appropriate channels.

3. ContentProviderA identifies the content and delivers it to ServiceProviderA.

4. ServiceProviderA identifies UserA and the requested content.
5. ServiceProviderA selects an advertisement that can be attached to the content. Note: Advertisement selection is needed and can be based on several criteria, e.g. past behavior/presence/content category. This should be handled in a separate Use Case.
6. The requested content and the selected advertisements are delivered to UserA. Depending on the medium this might be embedded in the content (IMPLICIT) or as a separate message (EXPLICIT).

The following subscenarios might be considered as additional use cases:
1. The advertisement may contain interactive content for UserA (INTERACTIVE).

2. Real time status information (e.g. location, presence) of UserB is used to select an appropriate advertisement delivery (CONTEXT RELATED). Real time status information, e.g. context settings on the mobile device, can be also be used to delay or block advertisements, which might overrule an existing SLA. 

6.3 Push Advertising

6.3.1 Short Description

Untriggered messages with advertising content are pushed to subscribed users. 

6.3.2 Primary Actors

	Actor
	Description

	UserA1…UserAN
	A set of users with appropriate clients to support push that have a subscription to ServiceProviderA including the agreement to receive advertisements

	ServiceProviderA
	The service provider servicing UserA1…UserAN

	ContentSelectors
	The set of parties (Advertisers, Advertising Agencies, Content Providers, Aggregators, Service Providers) involved in selecting the advertising content


6.3.3 Actor Specific Benefits

	Actor
	Benefit

	UserA1…UserAN
	Are able to benefit on the basis of SLAs with ServiceProviderA 

	ServiceProviderA
	Is able to bill the ContentSelectors

	ContentSelectors
	Are able to expose advertising content to UserA1…UserAN


6.3.4 Pre-conditions

· UserA1…UserAN are subscribed users of the particular push service and have agreed with their provider to receive advertisements.

· Advertisement selection process is operational. 

6.3.5 Post-conditions

· UserA1…UserAN have received the selected advertisements.

6.3.6 Normal Flow

1. ContentSelectors select UserA1…UserAN for receiving an advertisement based on the SLAs. Note: Advertisement selection is needed and can be based on several criteria, e.g. past behavior/presence/content category. This should be handled in a separate Use Case.
2. ContentSelectors push the selected advertisement to ServiceProviderA.

3. ServiceProviderA delivers the selected advertisement to UserA1…UserAN via the push service.

The following subscenarios might be considered as additional use cases:
1. The advertisement may contain interactive content for UserA (INTERACTIVE).
2. Real time status information (e.g. location, presence) of UserB is used to select an appropriate advertisement delivery (CONTEXT RELATED). Real time status information, e.g. context settings on the mobile device, can be also be used to delay or block advertisements, which might overrule an existing SLA. 

4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

The recommendation is to agree on this contribution and to include in the Use Cases section of the White Paper, ‘Mobile Advertising, Framework, Scope and Initiatives’.
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