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1 Reason for Contribution

This contribution addresses MobAd-2007-A017.

2 Summary of Contribution

Proposal of a MobAd use case based on messaging and related to user’s context information for the White Paper ‘Mobile Advertising, Framework, Scope and Initiatives’.

3 Detailed Proposal

6. Scenarios

6.X.1 Mobile Advertising in Messages using Context Information
6.X.1  ASK  \* MERGEFORMAT Short Description

Depending on user’s A context information (profile) he will receive advertisements or not. Advertisements might be related with this context information.

A profile can consist of multiple settings impacting network behaviour and Device behaviour e.g. ringing tone.

6.X.2 Actors

User: of mobile services and consumer of the advertisements.

Service Provider: entity that provides the mobile advertising service.

Advertiser:  content provider (brand) that sends the advertisements to the users.

6.X.2.1 Actor Specific Issues

User: wishes to have the best possible mobile experience.

Service Provider: wishes to provide a good experience for users of their services, satisfying user’s necessities at every moment and their preferences when possible.

Advertiser:  wishes to target a specific public informing them about the availability of certain product and/or service.

6.X.2.2 Actor Specific Benefits

User: is provided with information that may be extremely useful in a particular. He may have benefits by means of discounts on other mobile services (cheaper calls, free messages, etc).

Service Provider: offers new attractive services to their clients.

Advertiser:  is supposed to highly adjust the advertisement delivery, being able this way to target the audience in a more accurate way and ensuring bigger consumer’s impact.
6.X.3 Pre-conditions

User: Has a device that supports profiling at each moment than he can use to change device behaviour (e.g. ringing tone) as well as network behaviour

Service Provider:  Can detect profile settings at every moment and is able to change add delivery behaviour accordingly.

Advertiser: has made an agreement with the service provider in order to establish a context for the advertisement delivery.

6.X.4 Post-conditions

User: has received a message sent to him by an acquaintance; together with the text, appears an advertisement related to his current context.

6.X.5 Normal Flow

This flow describes the processes that take place considering the message recipient user has a device with a profile that enables advertisement delivery:

1) Bob comes into mall where the some advertisers have potential influence.

2) Bob remembers that he silenced his phone yesterday evening and decided to change his phone behaviour and selects the “outdoor free time” profile, to change his phones ringing to loud and to reflect his current context.

3) A Bob’s friend, who appears to be close by, sends a message to Bob, whom phone profile now enables receiving add messages.

4) Service provider analyses Bob’s current phone profile and determine that Bob is in “free time” profile.

5) Service provider delivers to Bob’s mobile device the message together with an advertisement from a shop located in the mall, stating big discounts on its products.

6) Bob also received a pushed advertisement from another shop stating big discount on shoes.

6.X.6 Alternative Flow

This flow describes the processes that take place considering the message recipient user has a device with a profile that does not enable advertisement delivery:

1) Monday Bob is on its way to work from the train station to his work he crosses the mall while crossing the mall he receives a message from a colleague stating, meeting has changed to room 4.22.

2) Service provider analyses Bob’s current phone profile and determine that Bob is in “work” profile.

3) Service provider analyses Bob’s current phone profile and decides he is not able to receive advertisements.
4) Service provider delivers to Bob’s mobile device the message.
6.X.7 Alternative 2
This flow describes the processes that take place considering the change of phone by Bob

1) Monday morning Bob changes phones, he inserts his smartcard in his business Smartphone, after authenticating himself with his pin, the phone shows the current profile setting being “outdoor free time” Bob decides to change to “general work” mode.

2) Bob is on its way to work from the train station to his work he crosses the mall while crossing the mall he receives a message from a colleaguestating, meeting has changed to room 4.22.

3) Service provider analyses Bob’s current phone profile and determine that Bob is in “general work” profile.

4) Service provider analyses Bob’s current phone profile and decides he is not able to receive advertisements.
5) Service provider delivers to Bob’s mobile device the message.
4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

The recommendation is to discuss this contribution within the MobAd BoF and to see if it is possible to agree on a first set of use cases to be included in the White Paper. This concerns both the presentation format and the content of the use cases themselves.
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