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1 Reason for Contribution

Additional use case with regards to application [features and sub-features that constitute an application] usage metering as an active element with regards to personalisation and targeting of Ads
The tracking of frequency of application usage shall aid in targeting and presentation of Ads more in volume [generic or in-context] on such applications
2 Summary of Contribution

The contribution proposes additional use case with regards to application[s] usage and the frequency of their use that shall depict the inclination of a particular user, which in turn shall be used to render in-context or generic ads in such applications. An application is a feature or a set of sub-features. This document shall implicitly refer to sub-features within an application as well for specificity.
3 Detailed Proposal

6.1 Application[s] usage tracking
6.1.1 Short Description

Ads in context to a user Applications shall be tracked from the perspective of the usage of such application[s] by the user as well. For instance, the media player when used most of the time by a particular user shall make sure that proportionally more multimedia Ads are targeted to the user from a mix of all Ads.
6.1.2 Primary Actors

User [Subscriber]: the consumer of the Ad
Content Selector: Entity on the terminal equipment that based on a series of data e.g.:

· Application type being used

· Frequency of usage of application 

· If based on content, the sub-class of the kind of content[to add specificity]
For example:

Media player used most with MP3 audio: provides Ads for MP3 music in the real estate of the Audio player
Calculator used with the currency converter utility: provides Ads for travel-exchange in the location of the device in the currency converter utility
Settings application with ring tone selection: If this settings sub-feature is one of the most used then the context inference shall be ring tones and the ring tone ads shall be fetched. Ads here could also be interleaved with other ads from the Ad cache.

This shall also make sure the Ad client requests more volume of Ads for that kind of context of the application
6.1.3 Actor Specific Benefits

Delivering ads filtered on context is the most desirable in mobile Advertising. In addition, the display of the Ads inline to application type or a sub-feature type in the mostly used ones shall enhance the reception and probably acceptance of a particular Ad. This is because the user shall more likely see the Ad in his most favorite applications on the device,

6.1.4 Normal Flow

1. Ads are updated periodically  from Content-Selectors to terminal device by Service Provider, and stored by a dedicated client application

2. When requesting Ads, the client on the terminal equipment shall specify more number of Ads  for such applications or the context pertaining to it
3. The Ads shall still be requested in-context to the metadata for the content (or) the content for the ad itself, if applicable 

4. When the user opens an application that is one in the most used application list, the Ad client makes sure to present more Ads in such applications. These ads could be in-context to that application, generic or a interleaved with both.
5. The Ads could be presented in a non-intrusive fashion by placing then on menus or status lines of the said applications. The ads on the menus could be rendered as a rich list.
6.1.5 The following addition scenarios may be considered for presentation:
1. advertisements can be interactive or view-only
2. advertisements may be displayed inside the applications exclusively or attached to non-advertising information

3. advertisements may be exclusively displayed just after the application is launched after user invoked it
4. advertisements may be exclusively displayed just after the application is closed by the user
4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

To be included in the White Paper
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