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1 Reason for Contribution

This INP presents a Use Case illustrating an advertising technique called “telescoping.”
2 Summary of Contribution

This Use Case provides clarity about how a user can extend their advertising experience with a particular sponsor beyond the “30 second spot” they may view on their device by delivering a telescoping advertisement.  A telescoping advertisement delivers an extended experience to the standard ad spot.  It is powerful to advertisers, because the User chooses to view the extended advertisement and can keep them engaged with their brands for a much longer period of time.
3 Detailed Proposal

x. Telescoping advertisement
x.1. Short Description

On digital television platforms today such as BSkyB in the United Kingdom or DirecTV in the United States, programming often features a “red button” or other graphic which may appear on screen.  This can occur either during a television programme or during an advertisement break.  Using the remote control, the selection of the red button or other relevant selection mechanism takes the viewer “away” from the mainline television program currently taking place (whether from the regular program or the advert) to a different session where extended information regarding the programme or advert is available.  When it occurs during an advertisement, this function is called telescoping.  

The experience is directly applicable to mobile device.  When the user sees the “red button” or other graphic onscreen, the selection of the interactive function (a conscious choice made by the user) can render an extended advertisement experience which can run for much longer than the normal length that would have been seen.

x.1.1 Primary Actors

	Actor
	Description

	User A
	A user who wishes to interact and find out more about the current onscreen advertiser

	Advertiser
	The sponsor which provides an extended advertising experience for User A

	Service/Content provider
	In this case, the supplier of a content service (e.g. off deck portal, mobile operator, broadcaster, etc.)


x.1.2 Actor Specific Benefits

	Actor
	Benefit

	User A
	Additional information/entertainment/experience of the advertisement 

	Advertiser 
	Extended interaction time with User A for product/message/sponsor message

	Service/Content provider
	Greater revenue from advertiser based extended viewing of advertiser message


x.1.3 Pre-conditions

· There must be an interactive channel available for telescoping to work.  The system must be able to accept some sort of button press or other interaction from User A to start the telescoping process.
· On-screen graphics or other alert mechanism is necessary to inform user that a telescoped advert is playing
· System must have a way of delivering the extended advertisment once request is made
· System must have a way of returning the user to original starting point at point of completion/halting of extended advert playback
· Commercial relationship must exist for delivery of telescopic ads between Service/Content provider and Advertiser.
x.1.4 Post-conditions

· User is returned to service being experienced prior to telescoping

· User may or may not “resume” where they were in program.  In other words, if a user leaves the main program at 15 minutes past the hour, spends 3 minutes in a telescoped advert; they may find they have missed whatever was playing from 15 minutes past until 18 minutes past the hour.  Alternatively, with functionality like “time shifting”, they may be able to return and resume precisely where they left off.

x.1.5 Normal Flow

1. A programme changes to an advertising break.
2. A graphic is displayed onscreen indicating that a telescoping opportunity is available (e.g. red button or other notification)
3. The User interacts with the device to choose to telescope (e.g. pressing the red button or other mechanism as defined by the device and user interface)
4. The User views the telescoped advertisement to completion or to whatever amount desired; exiting occurs at end of telescoped advert or by choice made by User.
5. The User resumes the programme in progress.
 x.1.6 Alternative Flow

1.  Instead of resuming the programme in progess, the User returns at the time of “leaving” the main program.  This ensures that all advertisements scheduled for a particular break play as expected, but are time shifted from when they normally would have played.  
4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

Include telescoping as a use case in the white paper.
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