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1 Reason for Contribution

To complete an AI from San Francisco meeting to propose text for the External Initiatives Section of the WP
R02: changed “Should” to “might”
2 Summary of Contribution

See 1 above
3 Detailed Proposal

 5.  Background of Mobile Advertising

State of the mobile market advertising industry 
5.1___External Initiatives
An overview of the existing external initiatives .
Besides OMA, there are other standards organizations in mobile industry. Specifically, In the mobile advertising space there are organizations with whom OMA may be interested to liaise.  The liaisons might be created in order to:

· Ensure the work being done is well known and generally accepted

· Receive feedback and guidance
· Align the objectives and goals of every organization and of every actor.

· Avoid overlapping work with other organizations.
The following organizations are those with whom OMA might also maintain information exchanges.  Each organization’s work regarding mobile advertising is provided.
· Mobile Marketing Association (MMA)
· MMA stimulates the growth of mobile marketing and its associated technologies; clears obstacles to market development; establishes standards and best practices for sustainable growth; and evangelizes the mobile channel for use by brands and third party content providers.
· Mobile Entertainment Forum (MEF)
· MEF drives the mobile entertainment industry's evolution and its commercial potential reducing entry barriers to innovative entertainment market; offers a platform for the mobile entertainment industry to raise its public profile by promoting its offerings and facilitates the development of commercial standards and best practices.
· 
· Interacting Advertising Bureau (IAB) 
· IAB proves and promotes the effectiveness of interactive advertising; grows the advertising marketplace and ensures secure transactions in interactive advertising processes; set committees, task forces and councils for discussing industry-specific issues.
· 
4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

Agree on the proposed text in 3
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