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1 Reason for Contribution

Additional use case to be included in the MobAd whitepaper

2 Summary of Contribution

It is obvious that if a user is obtaining some profit by means of consuming advertisements (e.g. free content), the service provider should take the responsibility of ensuring that these advertisements are consumed. The brands have the rights to expose (broadcast, play) its advertisement, since they are subsidizing the subsequent content.
This contribution present a use case in which a user is able to consume certain content if and only if has consumed another kind of content (advertisement).

3 Detailed Proposal

6.1 Content subject to advertising

6.1.1 Short Description

Nike decides to sponsor a certain soccer video by putting a promotional advertising at the beginning of the content.

A user downloads the soccer video and is only able to see it if and only if he/she consume the whole previous Nike’s  advertisement.

6.1.2 Primary Actors

	Actor
	Description

	UserA
	A user with access to some content.

	ServiceProviderA
	The Service provider  servicing UserA.

	Advertiser
	The brand that wants to promote itself.


6.1.3 Actor Specific Benefits

	Actor
	Benefit

	UserA
	Is able to receive content with some discounts, even free content.

	ServiceProviderA
	Is able to offer more attractive prices to the users, therefore will increase its sells. 

	Advertiser
	Ensure that the advertisement is viewed by the users


6.1.4 Pre-conditions

· The Advertiser has agreed to subsidize the content.

· The user has agreed to see some advertisement to get cheaper content. 

6.1.5 Post-conditions

· The user has consumed the advertisement and is able to consume the content.

6.1.6 Normal flow

1. A user browses an operator portal and sees some free soccer video subsidized by Nike.

2. The user decides to download the content and consume it.

3. An Nike’s video advertisement appears in the screen.

4. The user stops the Nike’s video and tries to jump to the soccer video.

5. A warning message appears in the device to state that to see the soccer video is mandatory to see the previous advertisement.

6. The Nike’s video advertisement appears in the screen again.

7. Once the advertisement has finished the user may consume the downloaded soccer video as many times as he/she want.
6.1.7 Alternative flow

In this case the consumption of the advertisement gives the user the rights to see the soccer video a limited number of times.

1-6  Same as normal flow.

7. Once the advertisement has finished the user may consume the downloaded soccer video a limited number of times.

8. After viewing the video the established number of times, the user needs to consume another advertisement to obtain more views.

4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

To discuss the use case and include it in the White Paper, with the comments of the group. 
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