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1 Reason for Contribution

To populate the Scope and Objective section of the WP
2 Summary of Contribution

See 1 above
3 Detailed Proposal

1.  Scope and Objectives

The scope of this White Paper is to identify the actors who compose the mobile advertising value chain; define their roles; and create use cases to illustrate the interactions between them.  This White Paper also will emphasize mobile advertising features and services and show that they fall within the scope of OMA’s mission of delivering technical specifications for application and service frameworks, with certifiable interoperability, enabling deployment of rich mobile applications and services. The scope of the work should include:
· Describe the mobile advertising landscape and value chain 

· Present use cases that should be supported by a standardized mobile advertising framework 

· Identify both OMA and non-OMA standards that could contribute to realizing the use cases 

· Identify gaps in current standards that need to be filled to complete the mobile advertising framework 

· Make recommendations on new OMA standards (if any) that are needed to fill these gaps 

Within this some suggested areas an OMA Working Group could realize are:
· Sending consumer-relevant advertisements based on a consumer’s demographics

· Updating advertisement content dynamically to keep up with market changes, fluctuations
· Allowing customers to render, redeem advertisement content 

· Receiving the same advertisement in a wide range of device types
· Capturing user data for focused advertisement campaigns
4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

To agree the document as it is and later add or make changes, as necessary, as other sections of the WP mature.
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