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1 Reason for Contribution

OMA is currently working on, or has produced already, multiple enablers able to address one or more parts of the Mobile Advertising White Paper. The supporter(s) of this contribution believe that the Smart Card Web Server (SCWS) is a valuable way to address several use cases currently available in the White Paper or agreed on Input Contributions not yet applied to the WP.

The SCWS technology (see OMA-TP-2007-0093R01-INP_Smart_Card_Web_Server_Enabler_Presentation) allows card issuers to deploy web pages using a web server located in the smart card. Thanks to this approach, part of the content of this web page (static or dynamic) can be dedicated to advertising. The SCWS is already a candidate enabler that can be included in the GAP Analysis section of the white paper to show how can it be helpful on the Mobile Advertising context.

2 Summary of Contribution

The Smart Card Web Server (SCWS) is introduced in the Section 2 (References) and details of this enabler are proposed for the GAP Analysis in Section 8.

3 Detailed Proposal

Change 1:  Update of section 2 to introduce the SCWS reference

2. References

	[SCWS]
	“Smart Card Web Server”, WI 0092, OMA-WID_0092-Smartcard-Web-Server-V1_0-20040616-A, Open Mobile Alliance™, http://www.openmobilealliance.org/ftp/Public_documents/TP/permanent_documents/OMA-WID_0092-Smartcard-Web-Server-V1_0-20040616-A.zip


Change 2:  Update the GAP Analysis section to introduce the SCWS as an OMA enabler able to address Mobile Advertising

5. GAP Analysis

Some OMA activities are presently (or will be) able to address several issues of the use cases described in this white paper. For other issues, a GAP have been identified,.

5.2 Enablers that the Mobile Advertising services might leverage

This section enumerates the different OMA enablers that the Mobile Advertising activity can leverage to provide its services. The following list includes a short description of the identified enablers and states the potential Mobile Advertising use:
1. OMA WID 92 – Smartcard Web Server

a. Description: This work item (see [SCWS]) intends to enable smart card issuers to offer static or dynamic web pages. One operator centric example could be pages generated by applications running in the smart card (e.g. SIM), enabling local access to content (e.g. questionnaires, FAQs) or security-oriented services requiring keys stored in the smart card. All these services will be accessible via the WAP/xHTML browser.

b. Use: The SCWS can be used to address the following use cases:

i. Pull Induced Advertising
SCWS involves dynamically generated web pages. In this way, the SCWS can provide, as part of the dynamicity, an Advertisement Selection. This selection can be used to build-up a page with Implicit and/or Explicit advertisements before it is shown to the User (see Normal Flow). In combination with smartcard telecom applications (e.g. (U)SIM/RUIM/CSIM) the SCWS can provide a finer granularity for the advertisements selection depending on the context (i.e. location).
ii. Push Advertising

As in the previous use-case, Advertisement Selection is needed (see Normal Flow) and the SCWS can help to address it.

iii. Regulatory Interception

In cases where a web-based advertisement is banned and the Regulator/Advertiser/Operator provides no replacement ad, the SCWS can provide “default” information to the User.

iv. Interactive Mobile Advertising

The SCWS allows Service Providers to uniformly administrate Advertisers’ content. As the elements of a web page can be interactive, the Service Providers can easily chose the charging method (e.g. by CPA
 as in Normal Flow or CPM
 as in Alternative Flow 2) and the Advertisers, on their hand, have a convenient way to interact with the User.

v. Idle Screen Advertising

The SCWS can provide a local storage for advertisements that the client application can easily access when needed.
vi. Content subject to advertising

The SCWS can use the dynamicity feature to embed/provide advertisings after (and only) the first time a hyper-link has been selected.

vii. Content Selection for Mobile Advertising

The SCWS can provide Operators with a convenient way to (i) request advertising preferences to the user and (ii) track down user’s browsing behavior and preferences. This information can be later used to set up or complete a User’s Profile that will help the Content Selector to choose the most appropriate advertisement for the User.
For the User, the advertising preferences information can be permanently stored in the SCWS so he/she can securely access/modify them at any time.

4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

Is recommended to the group:

1. Identify the better way to present the GAP Analysis in the WP, this is only a draft proposal.

2. Discuss the content of this particular GAP Analysis and agree to include it in the white paper and in further recommendations to OMA.
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