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1 Reason for Contribution

This contribution addresses part of the Action Item MobAd-2007-A037: “To provide gap analysis of their own specific use cases”. In particular this contribution presents some general comments for the GAP Analysis section
R01 - Updated version following the comments received from the group
R02 – some more changes in the text following comments received over the reflector
2 Summary of Contribution

· The contribution presents a general GAP Analysis part which is relevant to several use cases 

R01: the following changes have been made:

· Advertising Metadata – changes in the text

· Advertising user profile management entity – changes in the text

· Enhanced charging mechanism – the group have decided to consult first with OMA MCC. The suggested gap will be added later if required

· Reporting Mechanism - due to the fact that this gap is also described in other contributions not discussed yet, it was suggested to delay the discussion
3 Detailed Proposal

8. GAP Analysis

8.1 Gap Analysis – General
Editor’s note: this analysis must be complete after the revision of all particular use case’s GAP Analyses.
The following paragraph lists several gaps identified during the WP drafting, which may be covered by a future OMA WID

These gaps are 

· Advertising Metadata
In several use cases, a relationship is required between the advertising information itself and other properties such as:

· Advertising information and target type of user profile  (e.g. age) and user preference (e.g. music).
· Advertising information and non-advertising information (e.g. defining the relation between a Video Clip and an advertisement and, optionally, order of display). 
· Advertising and billing methods (e.g. CPM, CPA).
· etc

Metadata that connect these elements may be used to bridge this gap.

· User profile containing Advertising related information 
In several use cases, one or more operators, enablers and other entities may require information about user profile and user preferences regarding advertising, such as:

· Their acceptance for advertising in general

· Their current acceptance for advertising

· SLA details and specific charging details

As this information will require interoperability between different players,  Advertising information contained in user profile may have an impact in Enablers such as OMA GSSM, OMA GPM and others.
· 
· 
4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

Is recommended to the group to review and agree to include this text in the whitepaper
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