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1 Reason for Contribution

This contribution addresses part of the Action Item MobAd-2007-A037: “To provide gap analysis of their own specific use cases”. In particular this contribution present the GAP Analysis for the “Regulatory Interception” use case (contribution OMA-MobAd-2007-0014R01-INP_Interactive_Advertisement_use_case.zip) 
2 Summary of Contribution

GAP Analysis (from Internet): is a formal study of what a business is doing currently and where it wants to go in the future.

In the scope of the OMA MobAd BoF, the GAP Analysis should compare the current Enablers (already developed or in process)  with the identified Mobile Advertising scenarios, to find issues that are not covered and might be interesting to address in the future.

The contribution presents the GAP Analysis referred to the  “Advertising regulators” use case (contribution OMA-MobAd-2007-0014R01-INP_Interactive_Advertisement_use_case.zip

).
3 Detailed Proposal

8. X Gap Analysis for the Interactive Mobile Advertising use case

The Interactive Mobile Advertising use case shows one of the main benefits that the mobile environment could bring to the advertising world: the interactivity between the user and the advertiser. The RME (Rich Media Environment) enabler is developed in OMA with the goal of provide a technology that allows the creation , deployment, distribution and presentation of rich media interactive services. Therefore, the RME Enabler is considered as the base technology to enable this use case.

The RME architecture is based on a client and server interaction. The RME Client contains an scene manager, where a scene is a description of temporal and spatial layout of objects. Also the RME Client offers a module for handling scripting, as procedural manipulations to the current scene. The RME Server supplies the RME Client with rich media data (i.e. initial scene and scene updates).
As the RME enabler is agnostic to the content delivered, there is no any objection to consider that an advertisement is part of the scene.

The following high level functionalities are derived from the interactive advertisement use case:

· The service provider must be able to remote manage the advertisement (e.g. controlling the time of the ad presentation): this functionality is fully covered using an RME Server capability of serving and updating the scenes in the client.

· The user is able to interact with the advertisement (e.g. choosing between different options): this functionality is fully covered by the scene manager module of the RME Client.

· The interaction with the advertisement causes a “change of state in the advertiser side” (e.g. reserve some site in a show): The advertiser might be seen as an RME Content Provider. The interface between an RME Enabler and a Content Provider is outside the scope of this RME 1.0, and the interaction might be implementation specific. The standardization of an interface to expose RME events or data requests to content providers (i.e. advertisers) could be useful in order to fulfill the interactive advertising use case requirements.
· The service provider is able to bill the advertiser by different models (e.g. CPA , CPM): The RME Enabler should be able to interact with an external charging entity to perform charging activities. Is derived that the RME Enabler might leverage external charging capabilities to enable the CPA or CPM models, so is recommended that clear interfaces with the charging enablers are defined.
4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

Is recommended to the group discuss this contribution and agree it to be reflected in the WP.
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