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1 Reason for Contribution

This contribution addresses Action Item MobAd-2007-A037: “To provide gap analysis of their own specific use cases”. 
2 Summary of Contribution

This contribution presents the Gap Analysis for the following Use Cases:

· Peer-to-peer Messaging Induced Advertising, Pull Induced Advertising and Push Advertising as described in contribution http://www.openmobilealliance.org/ftp/Public_documents/TP/MobAd_BOF/2007/OMA-MobAd-2007-0005R01-INP_WP_Use_Cases_Proposal.zip.

· Peer-to-peer Induced Advertising with Inter-Operator Settlement as described in contribution http://www.openmobilealliance.org/ftp/Public_documents/TP/MobAd_BOF/2007/OMA-MobAd-2007-0029R02-INP_Subscenario_Use_Cases.zip. 
3 Detailed Proposal

Start change 1:
8.1 Gap Analysis – Peer-to-peer Messaging Induced Advertising
 Use Case (Section 7.1
)
This Use Case identifies the following gaps with existing OMA enablers:
· Charging

Advertisements are usually part of a specific SLA between the receiver of the advertisement (UserB in this Use Case) and his operator. The operator in its turn will charge the advertisement suppliers, based on the exposure CPM) and/or response (CPA) characteristics of the advertisement by the consumer of it. Therefore, existing OMA Billing Enablers should support appropriate charging capabilities to support these models.
· Personalization

See section 8.7
.

· Interactivity
See section 8.3
.

8.2 Gap Analysis – Pull Induced Advertising 
Use Case (Section 7.2
)
This Use Case identifies the following gaps with existing OMA enablers:

· Charging

Advertisements are usually part of a specific SLA between the receiver of the advertisement (UserA in this Use Case) and his operator. The operator in its turn will charge the advertisement suppliers, based on the exposure CPM) and/or response (CPA) characteristics of the advertisement by the consumer of it. Therefore, existing OMA Billing Enablers should support appropriate charging capabilities to support these models.

· Personalization

See section 8.7
.

· Interactivity

See section 8.3
.

8.3 Gap Analysis – Push Advertising
 Use Case (Section 7.3
)
This Use Case identifies the following gaps with existing OMA enablers:

· Charging

Advertisements are usually part of a specific SLA between the receiver of the advertisement (UserA in this Use Case) and his operator. The operator in its turn will charge the advertisement suppliers, based on the exposure CPM) and/or response (CPA) characteristics of the advertisement by the consumer of it. Therefore, existing OMA Billing Enablers should support appropriate charging capabilities to support these models.

· Personalization

See section 8.7
.

· Interactivity

See section 8.3
.

End change 1
Start change 2
8.10 Gap Analysis – Peer-to-peer Messaging Induced Advertising with Inter-Operator Settlement
 Use Case (Section 7.10
)
This Use Case identifies the following gaps with existing OMA enablers:

· Charging

Advertisements are usually part of a specific SLA between the receiver of the advertisement (UserB in this Use Case) and his operator. In this Use Case, the operator servicing UserA generates the advertisement and shares part of its revenue with the operator servicing UserB. This calls for a multiparty charging scenario whereby the operator servicing UserB must be made aware of the fact that an advertisement was shown, so that he can apply the appropriate charging logic. The operator servicing UserA will charge the advertisement suppliers, based on the exposure CPM) and/or response (CPA) characteristics of the advertisement by the consumer of it. Eventually both operators settle their debts to each other. Existing OMA Billing Enablers should support appropriate charging capabilities to support this model.

· Personalization

See section 8.7
.

· Interactivity

See section 8.3
.

End change 2
4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

The recommendation is to agree on this contribution and to include it in the Gap Analysis section of the White Paper, ‘Mobile Advertising, Framework, Scope and Initiatives’.
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