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1 Reason for Contribution

   The  wide advertisement   content in  MoBSrch  are inserted    into search information  of  mobile search engine, and deliveried   to users with  their search response.   The advertisement business model associates consumers with products or service providers  , sends  consumer-relevant advertisements based on a consumer’s requirement. It  also captures user data for focused advertisement campaigns. The advertisers  play an important role  in  MoBSrch value chain.
2 Summary of Contribution

The contribution proposes to  add advertiser role   to MobSrch value chain  in MobSrch-BoF Final Report.
3 Detailed Proposal

XX    MobSrch value chain 

· Advertiser 

Advertisement  is a   bridge linking mobile search service providers and Advertiser,   mobile search engine may analyse  user’s search request, associate users with products or service,  then  relies  the search request with    more accurate advertisements   based on personalization and customization.   Enterprise may use search engine to setup  a effect channel   between user requirement and enterprise product ,  Advertisers will pay well to be able to directly  advertise to their key target demographic, and capture user data  for focused advertisement campaigns.  MobSrch service providers  will benefit from advertisers. Figure 1 illustrates the relationship  between thses roles.
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 figure 1 Mobile search service value chain  

 
.   
4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

We recommend MobSrch BOF to discuss and accept the  content  in MobSrch-BoF Final Report.
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