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1 Description

Description and Objectives of Work to be Undertaken (including Justification and Use Cases):

Background
Mobile Search is a rapid evolving information retrieval service which integrated the technologies of mobile communication and search engine. The services allow users to find content that is being specifically written for, or adapted for, mobile devices as well as search the web through a mobile device optimized interface.
As the 3G mobile market grows, it is expected that the Mobile Search would become a killer service in mobile communication area.

The major differences between Mobile Search and Internet Search

	
	Mobile Search
	Internet Search

	Users
	Always online, mobile device user.
	Worldwide computer user, not always online

	Portability
	Good
	Poor

	Search Scope
	Narrow, service related
	Wide, web pages related

	Search Result Set
	Small, accurate
	Large, fuzzy

	Interface
	Restricted by mobile device
	Easier using computer device


Categories & User Cases

Mobile Services (/Content) Search – This allows users to find favourite contents in the scope of the service provider could provide to them.  A use case would be a user using keywords to looking for a movie which is result in the movie program scheduled in Broadcasting service, the movie media and the ring tones of the movie theme music in downloading service. Another use case would be a user looking for keywords related messages in his/her mobile email inbox/outbox and short message inbox/outbox.
Mobile Discovery Service – This allows the service providers offer users recommendations on what they should do next based on the previous users’ action.   A use case would be when a user finished with watching a movie on his/her mobile device, the service provider could recommend purchasing multimedia content related with the movie to the user.  
Mobile Local Search Service – This allow users to find local services near their current location. The services often use location-based technology to pinpoint exactly where the user currently is. A use case would be a user looking for nearby business, such as hotels or restaurants, in an unfamiliar area.  This service also usually comes with a map and directions to help the user. 
Mobile Question & Answer Service - This allows a user to send a question in text to a service provider, and receive a answer in text.  A use case would be a user that wants to know the answer to a very specific question but is not in front of his/her computer.  (E.g. ‘weather of London’.)
Mobile Optimized Search Engine – This allows users to access internet search engines with mobile devices.  A use case would be a user access a mobile optimized version of search engine, which has take into consideration bandwidth and form factor limitations of the mobile platform, with a mobile device, the result of search is tailored to fit the mobile device.
This Work Item will provide some standardized technologies in the following areas:

· Identify the functional requirements and use cases of Mobile Search

· Define the architecture and the functionalities of Mobile Search Enabler.

· Define the logical schemes of various Mobile Search Services
· Define the Interconnection interface with other OMA enablers, such as BCAST, LCS, DLOTA, CD, GS, MCC, MWG, etc.

Existing Specifications or Documents Affected:

None

Linked Work Items:
Not defined

Linked Affected OMA Groups and External Fora

OMA REQ

OMA ARC

OMA-SEC

OMA-MCC

OMA-BCAST
OMA-BT
OMA-CD

OMA-LCS

OMA-MWG

2 Planned Deliverables

Enabler Release Package:

 FORMCHECKBOX 

Full life-cycle work flow with specifications (RD, AD, TS, etc) and interoperability testing. 

Reference Release Package:

 FORMCHECKBOX 

RD Package – This is not intended to be part of an enabler.

 FORMCHECKBOX 

AD Package (Includes associated RD, if needed) – This is not intended to be part of an enabler.

 FORMCHECKBOX 

White Paper Package – Informative technical document not associated with an enabler.
 FORMCHECKBOX 

Data Description Package (e.g. Schema, MO) – Data description whose definition is not part of an enabler.
 FORMCHECKBOX 

Other – Describe:_______________________________________________________________
3 Impacts
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	Arch
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Architecture Impacts:

Mobile Search will cooperate closely with the ARC WG to properly define additional architectures to support new requirements.  Any enhancements will be included in the Mobile Search AD which is included as a deliverable.

Charging/Billing Impacts:

This Work Item may provide some suggestions of some new charging or billing mechanisms.
Security Impacts:

Security mechanisms will be reviewed to ensure that all the security requirements introduced by the work item are satisfied.

Privacy Impacts:

Mobile Search technologies must follow security and privacy global established requirements.

IOT Impacts:

It is highly recommended that OMA encourage technology suppliers to provide application-level test suites that emulate the Mobile Search use cases included in the RD.
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Business Focus guidelines to consider during Work Item creation:


The completion of work item takes time, effort and enthusiasm. The process of persuading others to join you in a quest to create a work item and to finally complete the task is a major investment for all concerned. It is therefore of paramount importance that the return from such a work item justifies the investment undertaken.


In order to ensure that Business Focus is applied in creating a work item, it is recommended to answer the sample questions below and use your sound judgement to evaluate the results (the intention is to question assumptions and clarify the reason for creating the work item):


1. What are the issues, as experienced by the market players and end users (a.k.a. the value chain), will this work item solve? Please describe the issues in detail to have a common understanding of the problem that needs to be addressed..


2. What benefit will your work item bring to the value chain in the cellular value chain e.g. the subscriber, the operator etc? 


3. Will there be high market acceptance of the outcome of this work and what evidence do you have to support this claim (If the industry can’t sell it, don’t propose it)?


4. Will the work item create complexity and increase costs (Increase Bill of materials)?


5. Will the proposal increase time to market?


6. Have you checked within the OMA if a similar work item has been proposed in another group, is already under discussion or under development in another WG?


7. Is this work item providing a solution to a problem that doesn’t need fixing?





Select the type of deliverable this work item is proposing to accomplish.


If there are questions regarding the different sets, please consult with REL committee.
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