Doc# OMA-CD-GS-2009-0002-CR_IGA Client in_TS.doc[image: image1.jpg]"sOMaQa

Open Mobile Alliance




Change Request

Doc# OMA-CD-GS-2009-0002-CR_IGA Client in_TS.doc
Change Request



Change Request

	Title:
	IGA Client in TS
	 FORMCHECKBOX 
 Public       FORMCHECKBOX 
 OMA Confidential

	To:
	CD-IGA

	Doc to Change:
	OMA-TS-IGA-Core-V1_0-20091120-D

	Submission Date:
	11  Jan 2010

	Classification:
	 FORMCHECKBOX 
0: New Functionality
 FORMCHECKBOX 
 1: Major Change
 FORMCHECKBOX 
2: Bug Fix
 FORMCHECKBOX 
 3: Clerical

	Source:
	Wang zheng, huawei, wzh@huawei.com 
  

	Replaces:
	n/a


1 Reason for Change

The purpose of this change request is to modify OMA-CD-GS-2009-0123R01-INP_IGA_Client_in_TS that already was agreed based on  comments of  Dec 29 CC. 
2 Impact on Backward Compatibility

n/a
3 Impact on Other Specifications

n/a
4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

Group should include this CR in IGA TS.
6 Detailed Change Proposal

5 IGA Operations and Functions


This section defines the IGA operations and functions of the IGA Server, IGA Client, Game Client , Game server.
5.2 IGA Client Operations, Functions and Behaviours

5.2.5 Requesting and Receiving Ads from the IGA Server

The IGA Client    SHALL support requesting Ad(s) from the IGA Server.

The IGA Client requests Ad(s) from the IGA Server in the following scenarios:

· Upon an Game Client  request to the IGA Client. The IGA Client may determine that no Ads from the device’s local storage are suitable to fulfill a corresponding Game Client  request or may prefer sending the AdRequest to the Ad Server;

· The Ad cache and/or local storage is empty or below a given threshold; or,

· The variety of Ads in the cache is too limited.

Upon reception of Ads, the IGA Client SHALL be able to manage (e.g. store and cache, if necessary filter) the set or a subset of the received Ads. Based on updated conditions (e.g. gamer preference,   available game client etc) the operation of receiving another set of Ads, filtering and storing all or part of them can be repeated.

The IGA Client SHALL be able to provide information as part of the AdRequest message to the IGA  Server . 

The IGA Client can augment an Game Client  request message that is passed to the IGA Server with additional data in order to increase the targeting parameters and help the IGA Server refine the Ad Selection process.

The IGAClientAdRequest and the GameClientAdRequest are two different transactions and the number of Ads requested in the GameClientAdRequest is not necessarily the same as in the IGAClientAdRequest. For instance, the IGA Client can request more Ads for other usages to the IGA Server.  

5.2.6 Ad Metrics, Data Aggregation, Validation and Reporting

The IGA Client is in charge of receiving Ad metric data information from various sources. Sources include:

· Game Clients;

· IGA Client itself (e.g. metric validation information); and

· Other device components.

Ad metric data known by the IGA Client itself could relate to:

· the management of received Ads ( e.g. delay between the Ad reception and the passing to an Game Client), 

· the knowledge of which Ads were passed or not passed to a given Game Client  

· and Ads that were discarded from the Ad cache (e.g. expired, or as the user interest/profile changes).

The IGA Client creates a metric report by providing an aggregation of Ad metrics data from the sources described above.
If the IGA Client receives, from the IGA Server a request for immediate metrics reporting, the IGA Client   SHALL issue a report as soon as possible. 
· The IGA Client SHALL by default validate Ad Metric data provided by Game Clients. The IGA Client  should Separate AD metrics from all the user interaction within game playing, and refine the valid part of  metrics.
5.2.7 Applying Rules and Policies

The IGA Client MAY be able to receive rules from the IGA Server and apply them to corresponding IGA functions. If implemented, the IGA Client does the following:

· Upon reception of a “ReportFrequency” rule, the IGA Client SHALL use the value specified in that rule as the maximum elapsed time between consecutive metric reports. If the IGA Client cannot send a consecutive report in the given timeframe due to a local condition (device is off), upon resumption, the IGA Client SHOULD immediately send a metric report.

·  Upon reception of an “AdCaching Threshold” rule, the IGA Client SHOULD use the value specified in that rule as the threshold that triggers an IGAClient AdRequest, when the amount of Ads available in the local storage is below the threshold.

· Upon reception of a “TotalOverallCapping” rule, the IGA Client SHALL limit the overall amount of Ads to be provided to Game Client and displayed on the device during the time defined in that rule.
· Upon reception of a “ManageAdImpressTime ” rule, the IGA Client SHALL delivery Ads to the  Game Client and impressed on the device at the time defined in that rule
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