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1 Reason for Change

The current RD does not currently have much in the way of introductory material. This change is meant to provide some initial content to those sections.
2 Impact on Backward Compatibility

None
3 Impact on Other Specifications

None
4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

Merge these changes into the IGA  RD.

6 Detailed Change Proposal

Change 1:  Content for introduction 
4  Introduction 
(Informative)

The rapid growing of online media actually established all aspects of people’s life which reflected by the real world, and  more and more virtual media patterns are being created. All kinds of media are seeking creative forms to achieve better advertisement effect. 

IGA is advertising placing into Online game,  it  allows gamers to interact with your brand as part of the game play.   IGA  aims to explore a more vivid, experiential environments for brands to reach an accurate and specific target audience.  it is in and of itself a creativity advertisement form. As the traditional media's effective supplement, IGA  transmits advertising info through game, which is one  way  in the online game media world.  

IGA has its advantages  in online media following: 

Feasibility of Interactive marketing
The real interaction between gamers and brand message, in-game channels offer a unique way to change gamers behavior by inserting tailor-made contents or tasks.  In-Game AD abandoned the coldly blunt way of feeding ad info. It takes game as a media, lets the audiences experience the brand information in the game, through interaction links such as props and scenes, etc., and successfully involves the audience in a deep emotion exchange with the brand
Possibility of tracking:
Since the online game born with database tracking system, so the advertising reach and frequency rates can be measured in real time by game publishers itself. It’s possible for a third party tracking report for advertisers
Higher effectiveness :

The brand massage can be distributed or displaced at any scene by anytime.
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