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1 Reason for Change

User Code Scanning in response to Code Publisher/Brand campaigns to promote content or services, similar to Mobile Advertising, is characteristically different from other user applications unrelated to advertising.  In both cases, the user is being solicited as part of a advertising campaign.  Based on market research and feedback from Code Scanning trials to date, it is learned that in almost all cases the user is not willing to incur any incremental charges beyond any normal data transport usage charges that may be applicable in order to receive the initial advertising content or service.  Note that initial advertising content or service refers to the result of scanning a Mobile Code which may trigger the desired user interactions with the Code Publisher/Brand (e.g. several navigation actions as part of a web browsing session directed to the advertiser’s campaign portal for further product information inquiry) but does not include any possible subsequent e-commerce transactions.  Any e-commerce transactions for which the user may well agree to pay for specific content or services rendered are out-of-scope of this scenario intended to address the need to recoup the costs of enabling the user to respond to the advertising campaign.
Charging for Code Scanning is focused on the means by which resources consumed as a result of the user scanning a Mobile Code and responding to the Code Publisher/Brand campaign can be tracked which can then be attributed according to prevalent online advertising purchase models (Ref:  Wikipedia – Online Advertising).  Specific charging parameters have already been identified in the OMA MobAd enabler RD (see OMA-RD-Mobile-Advertising-V1_0-20080805-C Section 6.1.7; e.g. MobAd-CHAR-003 charging based on ‘Cost Per Action’ model).  Mobile Code enabler charging should consider these requirements and also identify additional ones (e.g. ‘Cost Per Click’ tracking), as appropriate. 
The motivations of tracking charging parameters for MC Enabler include, but not limited to the following:
a) The Code Publisher/Brand may wish to defray the cost of code scanning for the user either partially or completely.

b) The Operator may wish to zero-rate the cost scanning as part of a service package.

c) A third-party (e.g. Market Research organisation) may want to sponsor a code scanning campaign in order to obtain user code scanning behaviours.  
d) Others.

Note that while these parameters are referred to as ‘Charging Parameters/Requirements’, whether or not monetary transactions actually occur based on these charging parameters is a matter of business agreements between different actors in Mobile Code scanning, hence beyond the scope of the MC Enabler.  Nonetheless, the objectives of Mobile Code charging requirements are to support different prevalent online advertising purchase models benefiting from Mobile Code Scanning.
This CR proposes a new section for charging requirements to be added to the Mobile Code Enabler RD.

2 Impact on Backward Compatibility

None
3 Impact on Other Specifications

None
4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

This document recommends that the proposed information be discussed and included in the RD, subject to any necessary editing.

6 Detailed Change Proposal
New text to be added as Section  
(RD Editor is kindly requested to place this section in the appropriate part of Section 6.2.)

	Label
	Description
	Enabler Release
	Functional module

	CHAR-001
	The MC Enabler SHALL support the Service Provider to charge Code Publishers based on the collected metrics data.  (This requirement is adapted from OMA-RD-Mobile-Advertising-V1_0-20080805-C Section 6.1.7 ModAd-CHAR-001).
	MC 1.0
	Charging Information

	CHAR-002
	The MC Enabler SHOULD support different charging mechanisms for the MC enabled advertising campaign.  (This requirement is adapted from OMA-RD-Mobile-Advertising-V1_0-20080805-C Section 6.1.7 ModAd-CHAR002 & CHAR-003).

Such charging mechanisms MAY support, but not be limited to, prevalent online advertising purchase models (See CHAR-003, CHAR-004 and CHAR-005). 

	
	Charging Information

	CHAR-003
	The MC Enabler SHOULD support Cost Per Click (CPC) online advertising purchase model.  Charging is based on every time the user clicks on, or otherwise visits, the Code Publisher/Brand’s content or service as a direct result from the User’s initial scanning of a Mobile Code.
	MC 1.0
	Charging Information

	CHAR-004
	The MC Enabler SHOULD support Cost Per Action (CPA), also referred to as Cost Per Acquisition online advertising purchase model.  Charging is based on performance (i.e. effectiveness) of the advertising campaign, whereby ‘Action’ or ‘Acquisition’ is defined as a resultant action related to the Publisher/Brand’s content or service as a direct result from the User’s initial scanning of a Mobile Code. 

Note that specifics of the above-mentioned resultant action are expected to be defined by business agreement between the Code Publisher/Brand and the Service Provider (e.g. the User registers online or opens an account without any commitments, signs up on a distribution list for more information, or simply agrees to takes an online survey); such business agreements are out-of-scope of the MC Enabler.
	MC 1.0
	Charging Information

	CHAR-005
	The MC Enabler SHOULD support Cost Per Conversion (CPC) online advertising purchase model.  Charging is based on the highest degree of effectiveness of the advertising campaign in that the User is converted from a prospective into an actual paying customer/subscriber of the Code Publisher/Brand.  ‘Conversion’ is defined as a action taken by the User carrying certain commitments to the Publisher/Brand’s products or services as a direct result from the User’s initial scanning of a Mobile Code. 

Note that specifics of the above-mentioned conversion are expected to be defined by business agreement between the Code Publisher/Brand and the Service Provider (e.g. involving a follow-on e-commerce transaction for a purchase or paid subscription, or both); such business agreements are out-of-scope of the MC Enabler.
	MC 1.0
	Charging Information

	CHAR-006
	The MC Enabler SHOULD be able to support persistency of the initial resolved content/service URI in order to correlate to the User’s follow-on access to Code Publisher/Brand’s content or service.  
Persistency of the initial resolved content/service URI is required to enable successful implementation of CHAR-003, CHAR-004 and CHAR-005.
Persistency of the initial resolved content/service URI SHOULD be configurable (e.g. in scope, time duration, or both).   Specifics of this persistency will be defined in the TS stage.

	
	Charging Information

	CHAR-007
	The MC Enabler SHOULD be able to support cost defraying of the User’s data transport usage charges and other costs at the discretion of the Actors (e.g. Code Publisher/Brand, Code Resolution Service Provider, Operator). 
	MC 1.0
	Charging Information
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