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	Source:
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1 Reason for Change

The contribution  OMA-CD-MobAd-2008-0028-CR_AD_Metrics_flow  proposes  Call Flow for Reporting and Collecting Advertising Metrics, and  MobAd-SEC-005  points out  “The MobAd Enabler SHALL support means to identify fraudulent metrics.“,   we should add  identify fraudulent metrics procedure in that Call Flow.
2 Impact on Backward Compatibility

none
3 Impact on Other Specifications

none
4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

The group is requested to review this contribution, provide comments and include it into the MobAd AD document.

6 Detailed Change Proposal

Change 1:  section 5.4. of the AD
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Figure x : Recording and Collection of Advertising Metrics – Device Centric
1. Ad Engine may request Metrics data to Ad App. 

2. Ad App sends Metrics data to Ad Engine. 
    Alternatively, Ad App sends Metrics data to Ad Engine automatically or periodically.
3. Ad Engine may require Contextualisation and Personalisation Information.

4. Ad Engine acquires Contextualisation and Personalisation Information from Contextualisation and Personalisation resources for reporting metrics data with additional information. (e.g.: Time of Day, Location, etc)
Alternatively, Contextualisation and Personalisation Information is acquired on a periodic basis, or it may be available locally on the device.
Ad engine may analyse the obtained metrics data based on metrics policy , in order to identify fraudulent metrics,and obtain the valid metrics data.
5. Ad Engine updates Metrics based on collected Metrics and Contextualisation and Personalisation Information.
6. MobAd Entities on the Network may request Metrics to Ad Engine.

7. Ad Engine sends Metrics data related feedback to MobAd entities in the Network. 

    Alternatively, Ad Engine sends Metrics data to MobAd entities in the Network automatically or periodically.

8. MobAd Entities on the Network may require Contextualisation and Personalisation Information.

9. MobAd Entities on the Network acquires Contextualisation and Personalisation Information from Contextualisation and Personalisation resources for reporting metrics data with additional information.
MobAd Entities on the Network  may analyse the obtained metrics data based on metrics policy , in order to identify fraudulent metrics,and obtain the valid metrics data.
10. MobAd Entities on the Network updates Metrics based on collected Metrics and Contextualisation and Personalisation Information.
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Figure x : Recording and Collection of Advertising Metrics – Server Centric

1. MobAd Entities on the Network may request Metrics to SP App. 

2. MobAd Entities on the Network sends Metrics data related feedback to MobAd entities in the Network. 

    Alternatively, SP App sends Metrics data to MobAd entities on the Network automatically or periodically.

3. MobAd Entities on the Network may require Contextualisation and Personalisation Information.

4. MobAd Entities on the Network acquires Contextualisation and Personalisation Information from Contextualisation and Personalisation resources for reporting metrics data with additional information.
MobAd Entities on the Network  may analyse the obtained metrics data based on metrics policy , in order to identify fraudulent metrics,and obtain the valid metrics data.
5. MobAd Entities on the Network updates Metrics based on collected Metrics and Contextualisation and Personalisation Information.
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