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1 Reason for Change

Section 5.4.4 of the MobAd AD illustrates a call flow for device-initiated ad retrieval (i.e. “pull” model).  The example as shown seems to imply the use of network-based contextualization and personalization resources for ad selection.  This CR shows a variation, by employing terminal-resident personalization and contextualization resources.
R01 modifies step 6 of the call flow to indicate the possibility and corresponding action should the Ad Engine not contain cached ad(s) which match the filtering data in the previous ad request from the Ad App.  It also adds Samsung as co-signer of this CR.
R02 incorporates comments and suggested changes made during the Chicago meeting.
2 Impact on Backward Compatibility

None
3 Impact on Other Specifications

None
4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

Review, discuss and agree to incorporate the proposed call flow in the MobAd AD, as an alternate flow in Section 5.4.4.
6 Detailed Change Proposal

Change 1:  Proposed alternate call flow and text for device-initiated ad request
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The following steps represent the end-to-end flow for the case where personalization and contextualization resources for targeted ad presentation reside on the terminal.
1. The Ad Engine obtains personalization and/or contextualization information located on the terminal for the purpose of obtaining the appropriate ad(s) for the end user.  As an example, this step could be triggered by a stimulus-based event such as a periodic timer in the Ad Engine to initiate Ad pre-fetching.
2. Ad Engine requests Ad(s) from the MobAd Entities on the Network by including ad selection data corresponding to the desired personalization/context.
3. MobAd Entities on the Network select the appropriate ad(s) based on the selection data (which may include selection data provided by Contextualization and Personalization Resources on the network – not shown in the diagram) and deliver the ad(s) to the Ad Engine.  The returned ad(s) may be selected based on a best-effort match, or represent a default ad(s) - the rule for such ad selection is outside the scope of this call flow.
4. Ad Engine caches the received ad(s) for anticipated future delivery to the Ad App located on the same device.
5. At a later time, due to an external event (outside the scope of this call flow), the Ad App requests ad(s) from the Ad Engine.  The request may include selection data associated with the context of the triggering event.
6. Optionally, the Ad Engine may obtain updated personalization and/or contextualization information located on the terminal for the purpose of obtaining the appropriate ad(s) for the end user (for example, this may occur due to a significant time period having elapsed since the selection personalization in step 1 was performed).
7. Ad Engine delivers the appropriate ad(s) based on the request.  In the event the Ad Engine does not contain cached ad(s) which match the filtering data in the previous request, one of the following three actions may occur: i) steps 1-4 are repeated to obtain the appropriate ad(s) from the MobAd Entities on the Network, which may contain the additional filtering parameters received from the Ad App, ii) cached ad(s) are selected based on a best-effort match, or iii) a default ad(s) is returned.  The rule used for determining the specific behavior is outside the scope of this call flow.
8. Steps 1-4 may be repeated for the Ad Engine to obtain new ads, and/or steps 5-7 may be repeated as the Ad App makes additional requests for ad(s) from the Ad Engine 
9. Metrics are collected for the ads delivered to Ad Apps in the previous steps and reported to the MobAd Entities on the network (same as steps 11-14 in the main flow of Sec. 5.4.4). 
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