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1 Reason for Change

This contribution proposes to change the current call flow for Ad metadata delivery over broadcast.
2 Impact on Backward Compatibility

None.
3 Impact on Other Specifications

None.
4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

The group is requested to review and agree this contribution, and include it into the MobAd AD document.
6 Detailed Change Proposal
Change 1:  Add a new call flow for Ad metadata delivery
5.4.6    End-to-end Broadcast Ad Delivery Flow
Broadcast delivery of Ad(s) is an optional feature of the MobAd Enabler.
This flow represents at a high level broadcast delivery of Ad(s) among an Ad App, Ad Engine, Ad Server and the Contextualization and personalization resources.
This scenario assumed that the users have subscribed to the broadcast service and their devices are already pre-configured to receive the broadcast channel.
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Figure 7: Broadcast-based Ad(s) Delivery
1. The Ad Server broadcasts the Ad(s) and its Ad Metadata to the Ad Engine. This can be done for example by OMA DCD enabler (which in practice use OMA BCAST or 3GPP CBS). Alternatively, the Ad Server may broadcast only the Ad Metadata with reference to the Ad(s).
2. The Ad Engine may acquire the User Information and/or User Context from Contextualisation and Personalisation Resource to help filtering the Ad(s). This operation is an optional process and can be omitted.
3. The Ad Engine monitors the broadcast delivery of Ad(s) and / or Ads Metadata. The Ad Engine filters the Ad(s) and caches only those match the User Information and/or User Context. If only the Ads Metadata is passed in Step 1, the Ad Engine needs to acquire the Ad(s) from the Ad Server before caching.
4. The Ad App requests Ad(s) from the Ad Engine.
5. The Ad Engine delivers the Ads to the Ad App.
6. The Ad App report the Metrics related to the impression and/or interaction with Ad(s).
7. The Ad Engine records Ad(s) Metrics.
8. The Ad Engine reports Ad(s) Metrics to the Ad Server.
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