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1 Reason for Change

This contribution proposes some text and flows for Ad Forward on the Section 5.4 Flows (OMA-AD-Mobile_Advertising-V1_0-20080903-D). This contribution is revised from document 072R01 and provided based on received comments during the Chicago meeting:
· Add a number to the figure

· Rename the MobAd Entities on the network to Ad Server

· Move step 4 (current step 6) after step 5 and 6 (current step 4 and 5)

· Rename the Ad Response of text and flow to the Ad Confirmation

· Modify some text of step 3 to prevent some security issue

· Add the text “if the Ad(s) is acceptable to the Ad Engine_B” on step 4
· Add the text that represents how to acquire the Ad Metrics on step 8
2 Impact on Backward Compatibility

None.
3 Impact on Other Specifications

None.
4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

The group is requested to review this contribution, provide comments and include it into the MobAd AD document.
6 Detailed Change Proposal
Change 1:  Add Call Flow and Text for Ad Forwarding through Service Provider 
This flow represents at a high level Ad Forwarding between two Ad Engines and the Ad Server. 

This scenario assumed that the user devices are in the same Service Provider domain.
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Figure 8: Ad Forwarding through Service Provider
1. The Ad Server delivers the one or more Ad(s) to the Ad Engine_A.
2. The Ad Engine_A sends the Ad Forward Request to the Ad Server in order to forward the Ad(s) to the Ad Engine_B. This message may contain the following parameters:

A. Sender

B. Target Users

C. Advertisement or Ad Identifier
D. Note: it is FFS which other parameters may be part of the Ad Forward Request

3. The Ad Server receives and verifies the Ad Forward Request and process the received information to forward the Ad. This operation is the internal process of the Ad Server.

4. The Ad Server delivers the Ad(s) to the Ad Engine_B based on received request if the Ad(s) is acceptable to the Ad Engine_B.
5. The Ad Engine_B sends the Ad Response to the Ad Server in order to acknowledge the reception of the Ad(s).
6. The Ad Server sends Ad Forward Confirmation to the Ad Engine_A. This message may contain the overall outcome of the received message such as error conditions corresponding to the request.

7. The Ad Engine_B records Ad Metrics that are related to the impression and/or interaction with Ad. This operation is the internal process of the Ad Engine.
8. The Ad Engine_B sends the Ad Metrics to the Ad Server or the Ad Server requests the Ad Metrics to the Ad Engine_B.
9. The Ad Server receives the Ad Metrics and process them. This operation is the internal process of the Ad Server.
10. The Ad Server sends Metrics Response to the Ad Engine_B in order to notify the reception of the Ad Metrics.
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