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1 Reason for Change

This contribution proposes to add interactive Ad process call flow to MobAd AD.
Corresponding requirements specified in MobAd RD:
	MobAd-FUNC-032
	The MobAd Enabler SHALL support interactivity models. Those models could be selected from the following non exhaustive list:

a. Click to contact (e.g.: make calls, send MMS, SMS, Email etc.)

b. Click to ask to be contacted (e.g.: receive calls, MMS, SMS, Email etc.).

c. Click to locate: the User obtains more information about the ad related content based on the location (e.g.: shops nearby).

d. Click to enter branded Mobile Web site: the User is redirected to the Advertiser’s web-site (e.g.: to fill out some forms, to get more information, etc).

e. Click to receive coupon: the User receives a discount coupon that might be stored in their device.

f. Click-to-buy: the User buys the Advertiser products.

g. Click to download content: the User receives Advertiser’s related content (e.g.: ringtone, brochure, video, etc).

h. Click to forward content advertisements: the User forwards the ad directly or through Service Provider to another User

· Forwarding Ad or
· Sending notification.

i. Click to request: the User takes additional action (e.g.: opt in for winning prizes, order brochure by supplying postal or email addresses, etc)
j. Click-to-discard: the User indicates that the advertisement is not of his/her interest (e.g.: he/she refuses a discount coupon)

k. Click to save or bookmark an ad.
	MobAd 1.0


2 Impact on Backward Compatibility

None.
3 Impact on Other Specifications

None.
4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

The group is requested to review and agree this contribution, and include it into the MobAd AD document.
6 Detailed Change Proposal
Change 1:  Add Call Flow and Texts for implementing the interactivity model referred in MobAd-FUNC-032: click to contact.
5.4.X    Ad Interaction Process Call Flow
Ad interaction process is an optional feature of the MobAd Enabler.

This flow represents at a high level Ad interaction process among an Ad App and Ad Engine.
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Figure X：Ad Interaction Process Call Flow
1、 User initiates Ad interaction with the Ad App.
2、 Ad App requests the Ad Engine to process the Ad interaction. The request may contain some parameters such as: 
a. Ad App identifier
b. Ad identifier 
c. Requested interactivity model (such as, click to call or click to send a SMS)
d. Other information
3、 After receiving the Ad interaction request, Ad Engine processes the request. The Ad Engine may trigger other applications to handle the Ad interaction according to the interactivity model. This operation is an internal process of the Ad Engine.
4、 Ad Engine collects and records metrics of this Ad interaction.
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