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1 Reason for Change

This CR is aimed to show end-to-end use case of a Handset browser requesting an SP APP to resolve a URL which returns an HTML page with an Ad. The use case shows the behaviour when the Ad Server responds to the Ad_request with a reference to the Ad as defined in the following requirement:

	MobAd-FUNC-006
	The MobAd Enabler Entities on the Network SHALL provide either of the following to the SP App after Ad selection has taken place:

· An Ad (including a ‘filler’)

·  A reference to an Ad (e.g.: URL)

· An indicator for no Ad.
	MobAd 1.0


The two new issues that are described in this contribution are:

a. The Ad is requested by the SP app while the Ad media is requested by the Handset Browser.

b. The Ad Server should also provide the media download since in some cases this is the only indication that the media object got to the handset. This fact should cause the Ad Server to perform an “implied impression metrics report” i.e accept the end of complete as if an “impression report” was received. 
2 Impact on Backward Compatibility

None.
3 Impact on Other Specifications

None.
4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

Review this CR and add it to the AD.

Detailed Change Proposal

Change 1:  SP App and Browser use case
5.4.X Ad Media Fetch from Reference Use Case
The flow in the following figure represents the case in which the Ad Media is returned as a reference and not in the Ad Request. For ease of understanding the use case presents all the scenario with the Added functionality in it. 
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Figure 3: Ad Media fetch from fetch from Reference 
The following steps represent one possible sequence of the main operations:
0. Out of scope step – A request from Handset browser to the SP App to resolve a Web Page URL. 
Step 1-6 are identical to steps 1-6 in the “End-to-End High Level Flow initiated from an SP App” use case. In this use case the retuned response in step 6 contained a reference to the Ad media (e.g. http url to an image).
7. The SP App builds a web page that contains the reference provided by the Ad server in step 6 and returns this web page to the Handset Browser (this step is out of scope).

8. While displaying the received wep page (actually an HTML document) the Handset browser resolves the Ad media url thus fetching the media object from the Ad server.

9. The Ad server responds with the Ad media (e.g. Ad image). 

10. Once the Ad is completely downloaded (step 9 completed) the Ad Server updates that an impression was provided (i.e. no additional metric report is required).
11. Out of scope step - The user can elect to click the Ad which is reported to the Sp App 
Step 12-13 are identical to steps 7-8 in the “End-to-End High Level Flow initiated from an SP App” use case. 

 Note: Out of scope steps were added for better understanding of the complete scenario 
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