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1 Overview

This Liaison Statement is intended to provide the Mobile Marketing Association (MMA) and the GSMA Association Mobile Advertising Programme (MAP) with an update on the current status of the work on OMA’s Mobile Advertising (MobAd) Enabler.  Feedback from MMA and GSMA MAP is also requested on some specific technical issues currently being addressed by the OMA MobAd group.
2 Proposal

OMA MobAd Background and Current Status
OMA’s work on Mobile Advertising began in 2006 with the creation of the Mobile Advertising (MobAd) Birds of a Feather (BoF) activity.  The MobAd BoF produced a Mobile Advertising Framework, Scope and Initiatives white paper that surveyed existing standards and identified promising areas for OMA to work on.  Building on the white paper recommendations, an OMA work item for the creation of a MobAd Enabler was approved in May 2007.  The MobAd BoF established a liaison relationship with the MMA, and there was a joint meeting between OMA and the GSMA MAP at the OMA meeting held in London in December 2007.
The MobAd Enabler will support the successful deployment of Mobile Advertising services by providing an interoperable framework for ad personalisation, delivery and metrics data collection.  The MobAd Enabler allows ad personalisation by defining metadata about the target audience for an ad or ad campaign; this information can be matched against user profile and preference information so that the user only receives ads that are of interest to them.  The MobAd Enabler can make usage of a variety of advertisement delivery methods, (e.g. pull, push and broadcast delivery).  The MobAd Enabler also specifies a standard set of advertisement metrics data that are recorded (as users view ads and interact with them) and then collected to enable the measurement of the response to ads and ad campaigns.

Work was completed in August 2008 in the OMA Requirements working group on the MobAd Requirements Document (RD), which contains use cases and normative requirements for the MobAd Enabler.  The Candidate version of the MobAd RD can be obtained at

    http://www.openmobilealliance.org/ftp/Public_documents/REQ/REQ-MobAd/Permanent_documents/OMA-RD-Mobile_Advertising-V1_0-20080805-C.zip 

Upon completion of the MobAd RD, work on the MobAd Architecture Document (AD) continued in the MobAd Ad Hoc Group (AHG) under the OMA Content Distribution (CD) working group.  The MobAd AD defines the MobAd Enabler’s functional components and the interfaces between them, including a number of call flows.  The MobAd AHG anticipates completion of the MobAd AD by December 2008, and the latest draft can be found at
    http://www.openmobilealliance.org/ftp/Public_documents/CD/MobAd/Permanent_documents/OMA-AD-Mobile_Advertising-V1_0-20080903-D.zip 

The MobAd AHG will soon begin work on the MobAd Technical Specification (TS), which will include detailed definitions of ad metadata and ad metrics and the definition of protocols for ad delivery and ad metrics reporting.  The current schedule calls for completion of the MobAd Enabler specifications by September 2009.

The MobAd AHG asks the MMA and GSMA MAP to review the MobAd RD and draft AD and provide us with any comments that you may have.

Input from MMA and GSMA MAP on MobAd Data Definitions

As part of its work on the MobAd TS, the MobAd AHG will be defining several advertising-related data items.  While OMA has the expertise to specify compact formats for this data that work well in mobile devices and wireless networks, the MobAd AHG could benefit from the advertising expertise of the MMA and GSMA MAP to make sure that the content of this data is most useful to advertisers and other stakeholders who will use the MobAd Enabler.  In particular, we would appreciate any guidance you can provide on the following questions:
· The MobAd AHG will define a set of ad metrics data (clicks, impressions, etc.) and protocols for reporting this data from devices to servers in the network.  What should be included in the MobAd metrics data?

· To enable ad personalisation, Ad Metadata will be specified that defines the target audience for a given ad (age, gender, income level, etc.).  What audience characteristics need to be included in this Ad Metadata?
· Targeting of an ad to a user will be based on criteria that match the Ad Metadata with user customisation and personalisation information such as user profile, presence state, location, etc.  What kinds of targeting criteria are needed to enable the specification of effective targeted ad campaigns?
Response Time to Ad Deletion Requests
The MobAd AHG is working on an Ad Deletion feature that would allow the deletion of an ad that had been previously sent to a mobile device or a content server.  The Ad Deletion feature can be used to recall offensive ads, removing them from device or server caches so that they will no longer be shown to users.  In designing the Ad Deletion feature, an important parameter is the desired response time to an Ad Deletion request.  If the desired time is very short, then the MobAd Enabler must support a mechanism for quickly propagating Ad Deletion requests to all affected devices and servers.  On the other hand, if Ad Deletion is not time-critical and a best-effort solution will suffice, then a simpler realization of the Ad Deletion feature is possible.
We would very much appreciate your views on whether Ad Deletion is a time-critical feature.

3 Requested Action(s)

The MMA and the GSMA MAP are requested to
· Review the MobAd RD and AD and provide comments

· Provide responses to the questions above on MobAd data definitions and Ad Deletion response times

4 Conclusion

The MobAd Ad Hoc group thanks the MMA and the GSMA MAP in advance for your consideration of our requests for feedback, and we look forward to working closely together in the future on mobile advertising standards.
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