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1 Reason for Change

In document OMA-CD-MobAd-2008-0105R01, we presented an overview of broadcast ad delivery.  This contribution adds some of the descriptions of broadcast delivery in this document to the broadcast call flow in section 5.4.6 of the MobAd AD.
2 Impact on Backward Compatibility

none
3 Impact on Other Specifications

none
4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

Review and accept the proposed change.
6 Detailed Change Proposal

Change 1:  Modify section 5.4.6 as follows.
5.4.6 End-to-end Broadcast Ad Delivery Flow

Broadcast delivery of Ad(s) is an optional feature of the MobAd Enabler.

This flow represents at a high level broadcast delivery of Ad(s) among an Ad App, Ad Engine, Ad Server and the Contextualization and personalization resources.

This scenario assumed that the users have subscribed to the broadcast service and their devices are already pre-configured to receive the broadcast channel.  To enable broadcast ad delivery, the Ad Server arranges to deliver a stream of Ads and Ad Metadata over a broadcast bearer (e.g. if DCD is used for Ad delivery, the Ad Server could use DCD Content Provider channel registration to define an Ad Channel).  To receive the broadcast Ad stream, each device provides a set of access parameters to the broadcast client on the device so that the device can “tune into” the Ad stream (e.g. for DCD, Channel Metadata would be supplied to the device’s DCD Client).  The Ad stream can be repeated periodically over the broadcast bearer to enable devices to receive the current set of Ads when they power on and to obtain subsequent changes to the available set of Ads. Broadcast Ad delivery can also be used on a one-time basis for special events, e.g. to broadcast Ads to everyone attending a sporting event at a stadium.
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Figure 7: Broadcast-based Ad(s) Delivery
0. The Ad App registers with the Ad Engine, providing it with information about the types of Ads the Ad App can display so that the Ad Engine can select suitable Ads from the broadcast Ad stream.  The Ad App may also provide some broadcast access parameters to the Ad Engine, e.g. if the Ads for this Ad App appear on a particular DCD channel.
1. The Ad Server broadcast the Ad(s) and its Ad Metadata to the Ad Engine. This can be done for example by using the services of the OMA DCD enabler (which in turn may rely on OMA BCAST or 3GPP CBS).
2. The Ad Engine may acquire the User Information and/or User Context from Contextualisation and Personalisation Resource to help filtering the Ad(s). This operation is an optional process and can be omitted.

3. Among the downloaded Ad(s),  the Ad Engine filters and caches only those whose Ad Metadata suitably match the User Information and/or User Context.  (NOTE: Steps 1-3 are repeated for each periodic transmission of the broadcast ad stream).
4. The Ad App requests Ad(s) to the Ad Engine.

5. The Ad Engine delivers the Ads to the Ad App.
6. The Ad App report the Metrics related to the impression and/or interaction with Ad(s).

7. The Ad Engine records Ad(s) Metrics.

8. The Ad Engine reports Ad(s) Metrics to the Ad Server.





















































































NO REPRESENTATIONS OR WARRANTIES (WHETHER EXPRESS OR IMPLIED) ARE MADE BY THE OPEN MOBILE ALLIANCE OR ANY OPEN MOBILE ALLIANCE MEMBER OR ITS AFFILIATES REGARDING ANY OF THE IPR’S REPRESENTED ON THE “OMA IPR DECLARATIONS” LIST, INCLUDING, BUT NOT LIMITED TO THE ACCURACY, COMPLETENESS, VALIDITY OR RELEVANCE OF THE INFORMATION OR WHETHER OR NOT SUCH RIGHTS ARE ESSENTIAL OR NON-ESSENTIAL.

THE OPEN MOBILE ALLIANCE IS NOT LIABLE FOR AND HEREBY DISCLAIMS ANY DIRECT, INDIRECT, PUNITIVE, SPECIAL, INCIDENTAL, CONSEQUENTIAL, OR EXEMPLARY DAMAGES ARISING OUT OF OR IN CONNECTION WITH THE USE OF DOCUMENTS AND THE INFORMATION CONTAINED IN THE DOCUMENTS.

USE OF THIS DOCUMENT BY NON-OMA MEMBERS IS SUBJECT TO ALL OF THE TERMS AND CONDITIONS OF THE USE AGREEMENT (located at http://www.openmobilealliance.org/UseAgreement.html) AND IF YOU HAVE NOT AGREED TO THE TERMS OF THE USE AGREEMENT, YOU DO NOT HAVE THE RIGHT TO USE, COPY OR DISTRIBUTE THIS DOCUMENT.

THIS DOCUMENT IS PROVIDED ON AN "AS IS" "AS AVAILABLE" AND "WITH ALL FAULTS" BASIS.

© 2008 Open Mobile Alliance Ltd.  All Rights Reserved.
Page 1 (of 3)
Used with the permission of the Open Mobile Alliance Ltd. under the terms as stated in this document.
[OMA-Template-ChangeRequest-20080101-I]

© 2008 Open Mobile Alliance Ltd.  All Rights Reserved.
Page 2 (of 3)
Used with the permission of the Open Mobile Alliance Ltd. under the terms as stated in this document.
[OMA-Template-ChangeRequest-20080101-I]

_1282993072.vsd
Ad App1


Ad Engine1


Ad Server


Contextualization and Personalization Resource


1. Ad(s) Broadcast


5. Ad(s) Delivery


1. Ad(s) Broadcast


6. Metrics Report


8. Metrics Report


7. Record Metrics


Ad App2


5. Ad(s) Delivery


4. Ad(s) Request


2. Contextualization and 
Personalization Acquisition


6. Metrics Report


8. Metrics Report


7. Record Metrics


Ad Engine2


4. Ad(s) Request


2. Contextualization and 
Personalization Acquisition


3. Filtering and Caching


3. Filtering and Caching


0. Ad App Registration


0. Ad App Registration



_1281962094.vsd
Ad App1


Ad Engine1


Ad Server


Contextualization and Personalization Resource


1. Ad(s) Broadcast


5. Ad(s) Delivery


1. Ad(s) Broadcast


6. Metrics Report


8. Metrics Report


7. Record Metrics


Ad App2


5. Ad(s) Delivery


4. Ad(s) Request


2. Contextualization and 
Personalization Acquisition


6. Metrics Report


8. Metrics Report


7. Record Metrics


Ad Engine2


4. Ad(s) Request


2. Contextualization and 
Personalization Acquisition


3. Filtering and Caching


3. Filtering and Caching



