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1 Reason for Contribution

In today's environment, some ads are associated not so much as with some specific content (eg keywords) but rather a broader section. For example, if a sport shoes manufacturer wants to advertise its brand in an online it may declare that its banner will be displayed 100 000 times during a 1 month period, with 20% on home page, 50 % on sports pages and 30% anywhere else.
This notion could be replicated on the device with for example the manufacturer above that wants its ads presented in sponsored applications with 30% in games associated with sports, 30% in fun applications, 20% in financial applications and 20% with any other applications.
Here the ad is selected based on the broad qualification of the content, a notion that is qualified as inventory
This notion was present in the following requirements:
	MobAd-FUNC-012
	The MobAd Enabler Entities on the Device SHALL be able to extract Content Metadata, embedded in or associated with the application content if available.
	MobAd 1.0


	MobAd-PECO-003
	The MobAd Enabler SHALL support specifying and retrieval of Ad Metadata such as:

a. Targeting category
b. Type of advertisements

c. Context in which this Ad should be delivered
d. Capping information.
	MobAd 1.0


	MobAd-PECO-014
	The MobAd Enabler SHALL be able to support Ad selection based on Ads Metadata (e.g.: targeting category, type of ad, context in which this Ad should be delivered, capping information etc).
	MobAd 1.0


	MobAd-PECO-015
	The MobAd Enabler SHALL provide a mechanism to match information within or associated with the request for Ad with Ads Metadata and/or service associated data.
	MobAd 1.0


The changes proposed here are


Change 1: adding a definition for inventory


Changes 2 & 3: adding the notion of inventory in the Ad Requests
2 Summary of Contribution

N/A
3 Detailed Proposal

Change 1:  Section 3.2 Adding a definition for inventory
	Ad Inventory
	Qualification of an ad space within a specific content. It is the place sold by a Service Provider to an advertiser to put its ad. Examples could be a banner in the Home page of a web site, displays to be in ad sponsored sport games.


Change 2:  Modification to Section 5.4.1 – Ad App

5.4.1 Ad App Request Ads Call Flow
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Figure 2: Ad App request ads call flow

1. Ad App requests ads from the Ad Engine. The request may contain some contextual information such as:

· Ad App Identifier 

· Ad presentation format 

· Ad size and positioning
· Ad Inventory for which the request is triggered
Editor’s Note: The way how Ad App Id is defined or used FFS.
Change 3:  Modification to Section 5.4.3 – SP App
5.4.3 SP App AdRequest flow

The SP App is an entity external to the MobAd enabler, executing within the Service Provider environment, which makes use of Ad Server interface in order to get advertisements/campaigns.

The request for Ads may contain different parameters to enable the Ad Server to perform an Ad Selection corresponding to the parameters provided by the SP App.
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Figure 4: SP App AdRequest flow
1. SP App requests Ad(s) from the Ad Server.

The SP App AdRequest contains at least an SP App Identifier parameter.

The format of the SP App Identifier is for further study.

The SP App may pass the following information in the AdRequest:

a. location information (e.g.: location information that relates to the content to be sent)

b. Principal identification (e.g.: single user or group of users)

c. Other user information

The said information may be passed using different sets and/or constructs of identifiers, as to allow for flexibility and ease of integration. The identifiers can represent, among others:

· User identifiers (anonymised or real, temporary or permanent, encrypted or plain), which can then in turn be used to determine relevant user information and attributes, be it dynamic or static

· User group identifiers

d. Ad presentation information including Ad Inventory e.g. information describing supported formats, types (e.g. Image, Video etc.), Width/Height, etc.

Note 2: it is FFS whether and how to pass the additional context information known to SP App

Note 3: it is FFS which other information may be part of the SP App AdRequest

Editor’s Note: The way how Ad App Id is defined or used FFS.
4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

It is recommended to discuss the contribution and agree with the changes proposed to be included in the AD.
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