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1 Reason for Change

The reasons for change are to point out that, in addition to selected Ad(s), the response from Ad Server will include Ad Identification (which is to be used later for reporting metrics). This information exists in the SP Ad Request Call Flow, but not in this flow. In general – a note to the editor and the group: we need to make those flows more consistent (both text and figures) during the formal AD review. The R01 is fixing some editorials only.
2 Impact on Backward Compatibility

None.
3 Impact on Other Specifications

None.
4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

The group is requested to review this contribution, for inclusion into the MobAd AD document.
6 Detailed Change Proposal

Change: Ad Id in response
5.4.3 Ad Engine Ad Delivery Call Flow
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Figure 4: Ad Engine ad delivery call flow

This call flow may be triggered by a stimulus-based event such as a periodic timer in the Ad Engine to initiate Ad pre-fetching or a response to an Ad Request from Ad App.

1. This step is only applicable if any personalization and/or contextualization information which resides on the terminal is being used. The Ad Engine obtains personalization and/or contextualization information located on the terminal for the purpose of obtaining the appropriate ad(s) for the end user.

2. Ad Engine requests Ad(s) from the Ad Server. The parameters may be derived from information obtained in Step 1.
3. This step is only applicable if any personalization and/or contextualization information which resides on the network is being used. The Ad Server obtains personalization and/or contextualization information located on the network for the purpose of obtaining the appropriate ad(s) for the end user. Information obtained at Step 1 and Step 3 may complement each other.

4. The Ad Server executes the ad selection logic, which may result in one, several or no ads.

5. If the ad selection in step 4 resulted in one or more ads, the Ad Server delivers the ad(s) to the Ad Engine.  The returned ad(s) may be selected based on a best-effort match, or represent a default ad(s) - the rule for such ad selection is outside the scope of this call flow. If the ad selection in step 4 resulted in null match, the ad response contains no ads. Otherwise, a unique Ad identifier associated with each selected Ad will be returned.
6. Ad Engine may filter and cache the received ad(s), if any, for anticipated future delivery to the Ad App located on the same device.
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